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Colleges. 


In placing advertising for 1894, do not lose sight of the fact 
that there are only four American cities larger than St. Louis, 
and that no city inthe United States is in a more prosperous 
financial condition. There have been no bank or mercantile 
failures of consequence in St. Louis for years. 

All recognized authorities rate the circulation of 
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larger than the circulation of any other St. Louis newspaper. 
THE REPUBLIC is especially adapted to educational advertis- 
ing, because of its popularity among that class of people most 
likely to patronize a school or college. 

THE REPUBLIC is the only Democratic newspaper in a 
Semi-Southern Democratic City. 

Rates furnished on application by 


THE REPUBLIC, 


OR AT NEW YORK OFFICE, ST. LOVIS, MOQ. 
146 TIMES BYILDING, 
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The ATLANTIC COAST LISTS are unique. 

They are Local Family Papers. 

There are 1,400 of them. 

Sixty per cent. are the only papers in their respective towns. 


Eighty-five per cent. are either only papers in their respective 
towns or are County Seat Papers. 

Fully one-sixth of all the country readers of the United 
States read these papers every week. : 


The circulation and character of the individual papers are far 
ahead of those composing other lists of country weeklies. 


ATLANTIC COAST LISTS, 


ONE ELECTROTYPE ONLY 
\$ NEEDED..__—— 134 Leonard St., New York, 
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AN ADVERTISING MAN’S NOTES 
IN EUROPE. 


‘By John Iroing Romer, 

As to interfering with other people's fash- 
ions, | don’t want to do it. was to meet 
the most paganish of heathens entering his 
temple with suitable humbleness, I wouldn’t 
hurt his feelings on the subject of his religivn, 
unless I was a missionary aad went about it 
systematic ; but if that heathen turned on me 
and jeered at me for attending our church at 
home, and told me | ought to go down on my 
marrow-bones before his brazen idols, I'd 
whang him over the head with a frying-pan, 
or anything else that came handy. That’s 
the sort of thing I can’t stand. As long as 
the people here don’t snort and sniff at my 
ways, | won’t snort and sniff at theirs. — 
Frank R, Stockton’s ** Pomona’s Travels.” 

Since human nature is very much 
the same the worid over, it follows 
that the advertiser is very much the 
same sort of man in one latitude and 
longtitude that he is in another. He, 
of all men, must be a student of human 
nature, and understand how to interest 
and impress his fellow creatures. But, 
just as fashions differ, we find the 
methods of advertising vary under 
changing conditions. A hurried trip 
through half a dozen European coun- 
tries has left some impressions which 
may be worth recording for the benefit 
of the advertiser who has had an op- 
portunity of studying the art on only 
one side of the Atlantic. 

* 


* * 

We Americans are inclined to take 
credit to ourselves for being the ieaders 
in the advertising field; but a study of 
conditions abroad convinces one that 
we shall have to acknowledge the su- 
periority of European countries in all 
forms except newspaper advertising— 
and even on that point we might find 
it difficult to defend our right to the 
title. It is not possible to get an ade- 
quate idea, without actually seeing it, 
of the extent to which sign advertising 
has been carried in England, and col- 
ored posters in France. It is true 
that the wonderful jumble of signs 
that clamor for attention in a crowded 
London street is not altogether pleas- 
ing to the unaccustomed eye, but, as 


the English find the same sort of fault 
with our more aggressive newspaper 
advertising, the scores may be said to 
be even. No one, however, can help 
but admire the Parisian poster. It is 
artistic, gay, and even though it may 
appear a trifle loud when seen outside 
of its native surroundings, it certainly 
does reflect correctly the spirit of the 
big boulevards. : 
Pals 

The first country whose advertising 
I had an opportunity of comparing 
with our own was Italy. It would be 
scarcely fair to sum up the condition 
of advertising in that unhappy iand by 
declaring that there isn’t any! ‘To be 
sure, like everything else in the country 
that once ruled the world, the art of 
publicity there is at present under a 
cloud. The papers are, for the most 
part, in the weak and struggling state 
which might be expected in the absence 
of an energetic business community. 
Even in the best of the papers, the ad- 
vertising columns have a lean and 
hungry appearance. Among the dai- 
lies, Za Tribuna, of Rome, makes, 
perhaps, the best showing. It is a 
little four-page affair, the back page 
being occupied by announcements of 
various kinds, which bear on their 
face the evidence that advertising space 
is not a much sought after or expensive 
commodity in Kome. With the dis- 
posal of the space, I understand, the 
publisher has nothing to do directly. 
He farms it out to an agent on the 
American principle. The only ads 
that are at all out of the commonplace 
are of foreign origin. I suppose that 
the amount of money that the proprie- 
tors of Scott’s Emulsion spend in Italy 
forms an insignificant item with them, 
but it is enough to make them the most 
conspicuous newspaper advertisers in 
the country. Their announcements 
are about like those now being run in 
the American papers, except that they 
are translated into the native language. 
I was surprised to find that another 
New York concern, in a totally differ- 
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ent business, was making a pretty 
strong bid for Italian patronage—the 
Mutual Life Insurance Co. ‘The very 
poor classes, I have heard, are firm be- 
lievers in the advantages of life insur- 
ance, and so, perhaps, the Italian field 
is found worth cultivating. Asa rule, 
however, our business men who long for 
other worlds to conquer have a correct 
idea of the financial depression of Italy, 
and very wisely do not spend much 
money in trying to make customers 
among a poverty-stricken people. 

The tourists with which the penin- 
sula is usually filled are a class better 
worth cultivating, and many advertise- 
ments are directed specially at them. 
In some of the railway carriages are 
placed expensively gotten-up advertis- 
ing books, which make a very fair 
showing of patronage. ‘These adver- 
tisements are mostly of hotels, how- 
ever. ‘The kind of articles, the adver- 
tising of which forms the mainstay of 
our newspapers, does not seem to 
flourish. ‘Ihe only ‘‘ patent” article 
which is being pushed to any extent is 
a tonic, made in Milan. A fierce- 
looking lion’s head is used in all the 
advertisements of this article, accom- 
panied by the catch-line: ‘* Volete la 
Salute?” ‘This might almost be the 
work of the modern expert. 


* & 

Another bit of advertising directed 
at the tourist may be seen on the 
steamboats of Lake Como. Here 
again an American advertiser has se- 
cured the most conspicuous place. 
The cross-beams supporting the deck 
roof are covered with little signs of 
the washing compound which ‘* wastes 
itself to make the whole world 
brighter.” Thus, as one looks out 
across the most famous of Italian 
lakes, the word ‘‘ Sapol” enters promi- 
nentiy into the vista. This may not 
be exactly a desecration of natural 
scenery, but it is taking advantage of 
a man when his mind is in its most re- 
ceptive condition. However, few 
people, I think, will object to meeting 
with a business announcement under 
such conditions. 

One must travel a bit in order to 
realize what good friends ads are. 
Fancy yourself amidst a babel of 
strange tongues and strange faces— 
what a relief to come upon the familiar 
name of somebody’s pills or cough 
cure! That trade-mark fisherman of 
Scott & Bowne’s, with the big cod on 
his back, we welcome as an old ac- 


quaintance, and one recognizes with 
satisfaction a familiar air about the big 
sign at the end of the Corso in Rome: 





SAPOL 
E IL MIGLIOR SAPONE, 








‘The Italians are kept poor by a 
burdensome system of taxes, and even 
the advertiser must pay tribute. Curi- 
ous scenes in Venice are the stations of 
the vapfore, or steamboats which ply 
on the Grand Canal. These are filled 
with more or less interesting signs, 
each adorned with a canceled revenue 
stamp. The shopkeepers are allowed 
to put up signs in the interior of 
their stores without paying a fee to 
the government, but if they wish to 
post them in any public place, or even 
in their show windows, a revenue 
stamp must be affixed. A heavy pen- 
alty is exacted for disobedience of this 
law. An amusing instance I noticed 
in the shop of a mosaic manufacturer 
who was selling out. The tell-tale 
stamp appeared in the corner of the 
following sign : 


RELINQUISHING BUSINESS. 


So the Italian government even fines 
its subjects for zot working. 








* * 
In Bologna, the Via degli Orefice 
carries one back several generations in 


the advertising art. One side of the 
street is entirely lined with jewelers’ 
shops, over which appear symbolical 
signs instead of the names of the pro- 
prietors. ‘Thus, one makes his pur- 
chase ‘*‘ At the Sign of the Bull,” or 
‘* At the Sign of the Cask,” etc. 


* % 
I have given the idea that Italy is 
much behind the times in the advertis- 
ing business, but an exception should 
be made in the matter of the typog- 
raphy used in street signs. In the 
cities of Central and Northern Italy an 
exceedingly graceful and pleasing style 
of lettering is used on all the municipal 
signs, and on most of those on private 
shops. This is evidently a relic of the 
days when Rome was pre-eminently 
the art center of the world. It is in- 
teresting to students of racial charac- 
teristics to note that in Naples, only a 
few miles to the south of the Eternal 
City, the old Roman letter is altogether 
unknown, and a far less attractive 
style of typography prevails. 


* & 
The two forms of advertising that 
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the French excel in are posters and 
window display. ‘The good taste ex- 
hibited in these two directions makes a 
walk along their streets a delight and 
an art treat. The Parisian poster 
owes its attractiveness to bold drawing 
and subtle, though oftentimes startling, 
handling of color, No matter what 
the article advertised, a girl's figure is 
invariably introduced. Usually the 
size of the poster is large, but never is 
it attempted to portray a complicated 
design. A broad, sketchy effect, and 
a dazzling scheme of color is relied 
upon to do the business. The best 
artists do not disdain to design for the 
lithographer. In the window of a 
swell art store on the Boulevard Ges 
Capucines, I noticed the original of a 
poster that had been used for the 
Moulin Rouge. I was curious to know 
how much such a thing could be worth 
after duplicates had been on every 
dead wallin Paris. The price was 
1,200 francs ($240), but it bore the 
signature of Cheret, who is the ac- 
knowledged master of the poster art 
in France. Each example of his work 
that issues from the lithographing press 
is worth more than is asked for a copy 
of a high-class magazine. There are 
even places in Paris where collectors 
buy posters, and the best examples 
cost from 3 francs (60 cents) up. 
Posters without the lettering are still 
more highly esteemed, and cost about 
ten times as much. Rare examples 
frequently commard fancy prices. 
Cheret, Guillaume, Fraipont, Camis, 
Choubrac, Faria, Verneau, etc., are 
the best known designers, and the con- 
noisseur looks for the signature on a 
street advertisement as naturally as he 
would for the artist’s name on the 
painting hung at the Salon. No better 
example could be given of the extreme 
to which this art has been carried 
abroad than the poster exhibition 
which is now being held in Brussels. 
A special building is given up to it, 
and people pay their admission fee, 
wander about through the various 
rooms and study the different examples 
critically, just as we should do at an 
exhibition of the water color society in 
New York. 


* * 

In the other form of advertising in 
which the French excel—window dis- 
play—their native art faculty also 
comes into play. Not that the largest 
stores are superior to ours in multiplic- 
ity and attractiveness of forms, but it 
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is the attention paid to window dress- 
ing among the smaller shops that 
makes a walk along a Parisian street a 
deiight. I have even been brought to 
a standstill before a smail hardware or 
butcher’s shop by the eye-catching 
quality of its window arrangement. 
We might well copy the methods by 
which the French insure light and at- 
tractiveness to theirshops. ‘Ihe whole 
front is usually of glass, with only the 
barest skeleton of iron or wood as the 
necessary framework. Narrow strips 
of mirror are frequently placed down 
the window sides, or across the bottom 
and top, and facing outward so that 
the passer-by sees himself reflected in 
them. Mirrors are even used to cover 
the upper and lower framework of the 
window. The effect of all this glass is 
gay and inviting to a degree. At 
night, artificial lights are used lavishly, 
and one is continually being tempted 
to buy things he does not need, because 
they are so attractively brought to his 
attention. Surely this is the acme of 
the advertiser's art. 


* * 
In France, the press is nothing like 
the factor it is with us, although there 
are no end of papers, and a Parisian 
daily is supposed to have the largest 
circulation of any in the world. News- 
paper advertising is still in a primitive 
state. But, I must say I admire the 
courage of the Parisian publisher, who, 
when he has an unsold space permits it 
to go blank, or labels it *‘ Vacant,” in- 
stead of attempting to give his paper a 
fictitiously prosperous appearance by 
filling up with dead ads. 
* 


* & 

When one first reaches London he 
marvels at the number of what appear 
to be advertising carts perambulating 
about the streets. It is not until he 
has observed people climbing up and 
down the back of these strange vehicles, 
plastered all over with placards, that 
he discovers that they are really omni- 
busses! It would require a pretty in- 
genious man to discover another place 
where even a small sign could be af- 
fixed. As most of these advertise- 
ments are made of enameled iron they 
must constitute quite a heavy load in 
themselves, and I even noticed that 
people were protesting in the English 
papers in the interest of the poor 
horses. 


** 
Considering the bulk of street ad- 
vertisements and the great number of 
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little undisplayed cards in the newspa- 

rs, I am inclined to think that the 
Englishmen have the advertising craze 
in a more pronounced form than we 
have. The only thing that keeps them 
under is the repressive tactics of the 
newspapers themselves. 


a 
LORD & THOMAS ARE ALL RIGHT. 


VALENTINE’S ScHool. oF TELEGRAPHY, 
JANESVILLE, Wis , Feb. 22, 1894. 
Editor of Peinters’ INK : 

Suppose an advertising agency secures a 
contract foran ad of twelve lines in a list of 
papers at an agreed price. Suppose, after the 
contract has expired, the advertiser discovers 
that hisad has been running as only eleven 
lines, for which space the papers have re- 
ceived pay. 

The time has expired and the money upon 
the twelve-line contract has been fully paid 
by the advertiser. What should he do about 
it? Yours truly, VALENTINE Bxos. 


Not very long ago the above letter 
appeared in these pages, and PRINT- 
ERS’ INK asked editorially, ‘‘ Did such 
a case ever occur ?” 

The following correspondence there- 
upon ensued : 

JANESVILLE, Wis., March 30, 1394. 
Editor of Printers’ Ink: 

In reply to above, we state that such a case 
did occur with us. We last year gave a 
prominent advertising agency an order to in- 
sert a 12-line advertisement ina list of papers, 
and after we had paid for same we discovered 
that the advertisement had been ac epted by 
the papers aseleven lines. The agency nad 
electros made of the advertisement, which 
were a ¢riffe over eleven lines, 

‘hey now claim that it makes no difference 
to us what they paid the newspapers for, and 
refuse to refund us the difference, which 
amounts to something over $150.00. 

What oF peg Opinion of such work, and 
what should we do about it? Yours truly, 

VALENTINE Bxos, 


New York, April 2, 1894. 
Messrs. Valentine Bros.: 


To make the case interesting, please tell the 
name of the agency and the date of the pay- 
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ment. Address, 


The payments ran from the latter part of 
1892 until the middle of 1893. The agency was 
Lord & Thomas, 

Their claim is, that if they can induce a 
newspaper to accept an advertisement at less 
space than it is, it is none of the advertiser's 
business, We mail you sample of electro 
they used. VALENTINE Bros. 

The only question here would seem 
to be, Did Messrs. Lord & Thomas 
give the advertiser what they con- 
tracted to give? If they did the ad- 
vertiser has no occasion to inquire into 
the method by which they accom- 
plished the two-fold object had in 
view, viz.: to carry out the contract 


and make a profit. Here is the ad as 


it appeared : 


L A Telegraph Operators 


WORE I8 





The space that an advertisement oc- 
cupies and is properly chargeable for is 
found by measuring from the center 
of the rule above to the center of the 
rule below. It is true that a custom 
prevails, and is growing, of measuring 
the base of the electrotype, but that is 
a successful trick of the advertiser by 
which he imposes upon guileless news- 
paper men. PRINTERS’ INK decides 
that in this case the Lord & Thomas 
agency have done all they agreed to do, 
and are entitled to hold on to the pro- 
ceeds of their enterprise and ability. 


ee 
ADVERTISING NOLES. 

Tue advertising of Bethesda, a mineral wa- 
ter, is found to be so profitable that it has 
been decided to increase the appropriation fifty 

rcent. A list of New York dailies, selected 

y tne agent, Mr. Paul Scherer, wiil be the 
medium used, 

Mr. L. L. Hitt, advertising manager for 
Mme, A. Ruppert, announces that their ad- 
vertising outlay this year will reach about 
$60,000; just double the amount expended last 

ear. A larger number of papers will be used, 
ut the advertisements will not fill so much 
space. 

A sM1LE of satisfaction lit up the features of 
Mr. Brent Good the other morning as he an- 
nounced the receipt of a cablegram from Eng- 
land stating that a counterfeiter of the Carter 
Medicine Co.'s goods had just been enjoined 
at Newcastle-on-Tyne from manufacturing an 
imitation article called Carr’s Little Liver Pills 
and pone spate to pay thecost of the suit. A 
few weeks ago Lawyers Robert Ingersoll and 
J. H. Bird succeeded in procuring the indict- 
ment of three Chicago parties for the same 
offense. 

Tue Esterbrook Steel Pen Mfg. Co. has 
spent no money in advertising this year and 
has no intention of spending any. 

Mr. Jonn STANTON, manager of Raymond & 
Son’s outfitting establishment, says their ad- 
vertising has been somewhat restricted during 
the present year, but as business is improving 
it will probably be considerably increased in 
the course of the next few months. Nearly 
all of the New York dailies and a few of the 
leading weeklies will be utilized. The ad- 
vertising matter of this firm is of a very high 
order, and in the last few years. has resulted 
in a considerable enlargement of business. 
Contracts are made through an agency, but 
Mr. Stanton or Mr, John Raymond selects the 
papers to used. Raymond's Monthly,a 
bright, humorous and fashion journal, issued 
by the firm, 1s found to bring excellent returns 
in the way of advertising for the money spent 
on its publication, 
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Manager Russel, 
of the P: pany, the supe- 
rior methods used in making known the virt- 
ues of Paskola to the public have enabled that 
concern to build up a business in six months 
which, under ordinary circumstances, would 
have required many years. For fear, how- 
ever, that other companies might utilize the 
information to build up businesses in six 
months which, under ordinary circumstances 
would require many years, Mr, Russcl refused 
to give any idea of their methods. 

Mr, FLETCHER's representative in the adver- 
tising department of the Centaur Company 
recently remarked that Castoria is being ad- 
vertised right along with moderate results. 
He scarcely thinks there will be auy increase 
of advertising expenditure for the present, 
as he is unable to see any prospect of sufficient 
imprcvement in business to justify it. 


Mr. ALFrep E, Ross, whose brain evolves 
the innumerable bright ideas utilized in mak- 
ing the H-O Company’s wares known to the 
public, states that the acvertising expenditure 
of his company will continue to increase at the 
usual steady rate. It is now just double what 
it was three years ago. A large portion of the 
business is given out by Mr. Rose himself, 
while the rest is attended to by agents. 

Tue J. P. Bush Manufacturing Co, is not 
spending any money just now in introducing 
Bovinine to the public, as the concern isin the 
hands of a receiver. It is intimated at the 
office, however, that some arrangement may 
be made in about a month which will enable 
the company to continue business. 


THE newspaper aclvertising of Browning, 
King & Co, is attended to by the managers of 
the various branch stores, At present the 
company’s yearning for publicity is gratified 
to avery large extent by the free distribution 
of the monthly journal of fashion issued from 
its New York office. 

Mr. Frezza, of the Major Cement Company, 
states that the advertising of that concern is 
at present confided to a few trade journals, 

Tue Franco American Food Company will 
make no more advertising contracts unti! Sep- 
tember, and a sign hanging on the wall notifies 
advertisement solicitors that they are wasting 
valuable time in calling there. 

Rocers, Peet & Co. are alleged to be the 
only clothing firm in New York which has 
made no reduction in its advertising outlay 
during the last few months. 

Since Wells & Richardson placed their New 
York business in charge of a different agency 
from the one which had been handling it, the 
Paine’s Celery Compound advertisements that 
appear in the local papers fill more space and 
are of a different character. 

Mr. J. F. Pace, who attends to the adver- 
tising of the Rochester lamp, reports business 
with his company as rather stagnant just now, 
and ascribes it to the rigid economy people 
are practicing in regard to their lamp ex- 
penditure. Referring to the dullness in the 
advertising world, Mr. Place declares that 
while hanging on to astrap in a Ninth avenue 
elevated carthe other day he noticed that of 
forty-two advertisement spaces he counted 
only fourteen were occupied. In a West Side 
horse car he observed that all the spaces but 
two were occupied with the Holman Liver Pad 
advertisement, which, Mr. Place thinks, indi- 
cates that either the Holman people have a 
big pull with the parties controlling the spaces, 
orthey must be convinced that a large pro- 
portion of street car passengers are sufferers 
from liver disorders, 
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Tue reporter was informed by Mr. S. M. 
Colgate that the Colgate & Co.’s advertising 
is being carried on just now mostly by circu- 
lars, the returns being ‘airly good. 

Any one whoshould call at the Roya !Baking 
Powder Company's Bureau of Promotion and 
Publicity and venture to make a polite in- 
quiry in regard to the doings of that depart- 
ment, would probably be asked: ‘*What the 
dash is that to you?”” This was not the case 
the other day, however, when a rather inex- 
perienced advertisement canvasser inquired: 
“When do you folks make your advertising 
contracts?” The elegant, English looking 
gentleman to whom the query was put prompt- 
ly replied : ‘Holidays and Sundays excepted, 
sir, we are liabie to indulge in the contract 
making habit all the time from January 1 to 
December 31.”’ 

Durtinc the last six months Francis G, Bry- 
son, superintendent of the New York News- 
paper Union and ¢ of that y’ 
advertisements which appear in PRINTERS’ 
Ink, has been confined to a bed of sickness 
and pain. He is now recovered and back once 
more in his office, from the window of which 
he can gratify his love for the beautiful b 
feasting his eyes on the architectural slump 
known asthe Tombs prison. 

Tue proprietors of Dr. Clark Johnson’s In- 
dian Blood Syrup have renewed their con- 
tracts with the Geo, P. Rowell Adv. Co, for 
placing their advertising matier during the 
next twelve months, 

Mr. Hersert B, Harprine, the courteous 
gentleman who has been so successful in mak- 
ing known the merits of the Humphreys 
Homceopathic Company's goods, reports that 
he has been giving out only a moderate 
amount of business during the last six months. 
One advertisement, however, of Humphreys 
Specific, inserted in all the leading dailies, 
caught so many grip sufferers’ eyes and pro- 
duced such extraordinary results as to create 
the impression that the company was doing 
more advertising than usual. The advertise- 
ment referred to consists of the number 77, 
printed in very black type, and amr mene 
™ Saeeye Specific for Grip.” The style 
in which the advertisemert was arranged and 
the type used in setting it made the effect very 
striking. Mr. Harding promises that the mo- 
ment business gives evidence of a tendency to 
improve, the advertising expenditure of the 
company will be largely increased, 

Dr. Rapway announces that he is giving R, 
R. R. only a moderate amount of advertising 
at present, chiefly in daily and weekly papers 
in New York City and neighboring towns, 
When the tariff business is settled, however, 
the doctor expects to increase his expenditure, 
as he believes the people will then have more 
inoney to spend. 

Tue advertising outlay of the American 
Tobacco Company will be about the same 
this year as last year. According to the 
assistant secretary most of the business is 
given out through agents which, he says. 
saves the company considerable trouble an 
is satisfactory in its results. 

Tue trade in cut glass is rather dull during 
the summer months, and hence C, Dorflinger 
& Sons will make no more contracts for adver- 
tising their American cut glass until the fall. 

Joseru BanisTErR. 
———- +o 

A RECENT advertisement in a country news- 
paper reads thus: “ For sale, a bull-ternier 
doy, two years old. Will eat anything; very 
fond of children. Apply at this office,”— The 
Argonaut, San Francisco, 
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ADVICE. 
(From an Exchange). 
“ Forbid a Fool 0 seen ant that he will do.”’ 
n’t 


se 
SAPOLIO. 


APPLICATION. 
(Origina?). 
To Ward’s Sapolio Monthly : 
Don't abuse 
Printers’ INK. 


MODEL SCHOOL ADVERTISEMENTS. 
Office of Joun E, HEDENBERG, ] 
TypewriTEeR CopyinG AND DuPLICATING 
FFICE. 
‘Newark, N, J., April 4, 1894. 
Messrs. Geo. P. Rowell & Co.: 

GenTLEMEN—Noting in your paper, Print- 
ERs’ Ink, that you intend publishing a School 
Edition on the 18th, would a suggestion of a 
possible improvement be in order? 

You publish each week illustrations of ad- 
vertisements suitable for all classes of business, 
with the possible exception of schools of all 
kinds. If you would publish in the number of 
the 18th, and at other times, perhaps, illustra- 
tions of g advertisements adapted for 
school use, I think you would materially in- 
crease your circulation, as schools are very 
difficult to advertise, and hints to that end are 
always welcome. 

Trusting you may see it to your advantage 
to publish some tips in this line, | remain, 

Yours respectfully, 
J. E. HEDENBERG. 


For best models of skilfully prepared school 
ts see the col of the best 


religious weeklies and the pages of the popu- 
lar magazines.— Ed. Printexs’ Ink, 





jiaeneecienallitetanciiae 
TO BE SURE, 

Mr. D, H. Bower, of this city, has pur- 
chased the Buchanan (Mich.) Record, aud 
will take charge of it May 1st.—Newdurgh 
Journal, 

Office of ‘* NewsurGu Journat,” 
NewsurcGi, N. Y., April 7th, 1894. § 
Editor of Printers’ Ink : 

It may interest you to know that the pur- 
chase referred to in inclosed clipping was 
through the medium of an adv. in PRINTEKs’ 
Ink about a month ago, Advertising pays. 

Yours respectfully, D. H. Bower. 


WHERE DOCTORS ADVERTISE. 

Taunton and New Bedford physicians are 
not so wedded to the ethics of the profession 
or so obedient to the rules of the county soci- 
ety as not to appreciate the value of printers’ 
ink when judiciously used, and that can be 
only in newspaper advertising.—Fad/ River, 
Mass., Herald, 





Tue merchant. 
o ad— 
Sad. 
Rig ad— 


Glad. 
—Gazette, West Union, Iowa, 





Tue most beautiful sight in the world is to 
see a family gathered around a hearthstone 
with the head of the household reading his 
local paper—paid for in advance,—Xev. Sam 
Jones, 


PRINTERS’ INK. 


A POINT WORTH CONSIDERING. 
Van Went, On10, April 6th, 1894. 
Editor of Printers’ Ink: 

A “tramp artist of decorative signs in soap”’ 
paid a visit to this city a few days since. He 
was employed to place on the plate-glass front 
of a large clothing house the following in bold, 
beautiful letters: ** WE Won’t Cueat You.” 
Above this is the proprietor’s name. In my 
mind the same thought is conveyed in, 
‘Don’t go across the street to be robbed; 
come in here.” Does not this dealer put him- 
self in a position to have his honesty ques- 
= rather than verified, by such a declara- 
tion 

It occurs to me that a feeling of distrust is 
more likely tu enter the mind of a probable 
customer who may charce to read upon enter- 
ing this establishment. So it is with any 
advertisement, placed either on show win- 
dows, in the newspapers or elsewhere, that 
attempts to declare the immaculate principles 
of the dealer instead of advertising the su- 
perior quality of his goods and reasonable 
prices asked. If a man is really conscientious 
in his treatment of customers the latter will 
Yours truly, 

Wit S. Guturig. 
+o» —___ 

THE BUSY AD. 


How doth the little busy ad 
Employ each shining minute, 
And show, though trade is quoted ‘* bad,” 
That still there's something in it. 
Fame, London. 
ee eee 
A SILENT BUSINESS SOON DECAYS. 


Oh, merchants in thy hour of e e e, 
If on this paper you should cc c, 
Take our advice and be thrice y y y, 
Go straightway out and advert i i’ i; 
You’ll find the project of some u u u. 
Neglect can offer no ex q q q, 
Be wise at once, prolong your da aaa, 
A silent business soon de k k k! 
—Oneonta Star. 
ee 


COBWEBS, 


soon find it out. 


Mason City, Iowa, April 4, 1894. 
Dear Sirs—Inclosed I hand you a sketch 
of ** The gent who thinks advertising don't 
pay.” Yours respectfully, 
H. E. Brock, 
Mason City, lowa. 





PRINTERS’ INK, 


Classified Advertisements. 
Advertisements under this head, two ws aes 
thout display. 25 cents a line Must be 
handed in one week in advance. 
WANTS. 
PROCURE estimates of Dodd’s Agency, Boston. 


T= ST. Lge La ee wants your 
sention. of 





p= Columbian stamps are bought 
) py E. T. PARKER. Bett!ehem, Pa. 


AU values Columbiar stam amp fenoops 3c: want- 
ed. CRITTENDEN & BOR! 


OVELTIES to handle through the mails. 
aN CENTRAL MAILING CO., Council eee Ta. 


LLUSTR’D features for nev 
HARPER ILLUSTRATING 8 qt 0. 


= wanted. Samplesand terms free. Send 
6c. postage. SW VANK MF' MFG. CO., 


ATCH CAPS—Photo-enamel portraits, $5. 
Send cap or dial and of ghotogragh. ROCK 
WOOD, 1440 dway, N.Y. 


\ 7 ANTED—Orders. at 10 « at 10 {$000 ya age ons a 
wee amily paper ; e prov 
0. L. MOSES. 132 Nassau St., ey 
—™ BUY—A secona hand ro ood job 
or 10x15. ion _ ng 
cheap. GEO. H. BEAV 
66 ee TALK povins oF P. 


AS booklet tells about it—sen nfo 
FREMONT PUBLISHING CO., Fremont, O! 


re) MALL TALK ABOUT BUSINESS.” By mail 
nant cents ; cloth, 75 cents. FRE: 
’ PUBLISHING CO., Fremont, Ohio. 


OW to a 250 2 ye a gor kee) ees. 
Send 25c f telling ow to de 
it. WALNUT PUBL SHI oe con Boston, Mass. 


= leading N. Y. dailies s employ me to comm to 

—— ir subscription lists and advertis- 

ing vaiea Write ana (ll tell *. pow Ido 
ALBERT B. KING, 89 William 


=e one who wants a good iret austen 

n save time, Ser avd vexation b; got 

the! best—a n. of course. K 
, SEAMANS @ BENEDICT, New York. 


W4NTED-A position as ition as local editor or man- 

ager of a good country ane s ten years’ 
experience as practical printe ; best of Tefer- 
ences. Address Lock Box 109, Catlettsburg, Ky. 


WE wili give a premium worth $7.50 to the 
writer who 1 get us up the best ad, to 
occupy from one to three inches, single hg 
for our Send for circular. Box 726, 
Pittsburgh, Pa 
\ 7 ANTED—A gem | man ing man to take half interest 
in a paying d ¥, paper , which been 
established ten toms osition of editor a busi 
nome manager party. App 
o P.O Box 1180. 1 ddictown te ¥ 
PROokBINDER One with r pulling machine and 
smal! outfit can find favorable location in 
city where there is now no bindery, in —-. 
tion with first class daily newepener and job 
rinting office. Address MESS ER, Owens- 
ro, Kentucky. 


Naw PAPERS, circulars, | samples, ao. dis- 
tributed - District of Columbia and ad- 
led up; = wall, bul 

nei jmailing 


dition’ a 


ti n 
OF 


; aad "addressing. 
Washington, D. C 
At pene SoA FIVE CENTS AN INCH we offer 
i wee 3 ease ~~ tone gs 
n our art publication lasterpieces. 
are copies of famous s paintings. J a the thing 
for -~ ractive adve 0 cents for 
roofs and prices. GR ITH AXTELL, & 
ADY CO., Holyoke, Mass. 
1 00, 00 bg ah ae house furnishers, 
dealers and mer- 
chants ov sell ant sow , Self. heating Kitchen 
Iron. One iron aes all the work without the 
us* ae a stove. aday to heat. Retail 
rice, $3.00 ; - BA 1.50. THE BOLG 
ACTURING CO., Baltimore, Md. 


Fremont, 0. f 
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Wisco can missions for uk xe in Washtagsent 


at moderate prices. Inter- 
views ommee, oe, Bearney and d‘witn aashees pre- 


eo Deanes- 
ments. “Save son ital Py 
TIATED, TR DE en IND 
PRE at ‘Pst N. W., Washington, D. C. 


Copa onnarss “WANTED—Everywhere 
Bright, youpg newspape' im across 
is and re — “aaily 4 tit 8 are i 
INTERS’ NK’S wa 
to adv All such items 
Send along a sample item, and 
l be on our mail 


.» Detroit. 
ERS 


ngem distribute ad 
matter of pay he Kind, ae will also deliver 
ples and take o: rs from seeaiere, but i 3 not 


be upon an a col 
och work. Route 


my FA doi 

3 ro Ww 

Could also befncluded” BEN P PITT SCOTTFORD, 
Portland, Oregon. 


pt 
ADVERTISING AGENCIES. 
A™ indorse ST, NICHOLAS. 


Gt Dodd’s Agency, Boston, a trial. 


Mie agent for 
wh ath St. 
nd Purchasing 


an 
» New York. 
City and country rs. 
>LLAUE, 62 Broadway, N. a 


OY Clevciand.0. 


line of advertis- 
L. CRANS, Room 4, 


G§ 8. KRANTZ, special aé 
Y. dailies 
EWSPAPER savers 
Agency. 19 East 14th Si 


DVERTISING. 
See GEO. W. W. PLAGE: 
10 


LEADIN’3 dailies, cire. 6 
FLETCHER ADV. "ADV: AGENCY 
I F Pens neve’ in mind placing aadrews Bel: a 
5 here, ad 
No. 10 pruce St., N. Y. 


| beg ‘ou —— to sina in an 
. C.. coment tus. HERMAN 
1902 7th 8 Washington. D. C. 


F you <a to advertise 
any. time, write to the - 
ADVERTISING CO., 10 + 10 Spruce 8t., N 
Hi" New: 


manner in the 
. MARTIN CO., 


bere 


ew ork, 


er Adverti ertising Age 
TLLIAM Si pro; <_<... 
assau St., New York. 


A™ ave Washington letter tes in ont for ad- 

ising in yo = Eee rite us. 

HERMAN J.MARTIN CO., 1902 7th St Wash. D.C. 

Cesta FB FULLER’S NEWSPAPER ADV. 

AGENCY, 112-114 Dearborn St., Chi , Lli., 

Temple Court, New York Established 1 Es- 
timates cheerfully furnishea 

ONGRESS is in session. We are co - 

ents and soporters for new: rs all over 

the U.S. be! us. IRMAN J. TIN CO., 
1902 7th St. Washington, DC D.C, 


HE INTERSTATE ADVE! ADVERTISING AGENCY, 
of Kansas City, Missouri, a young and suc- 
cessful institution, would like A opportunity 
to te for your b noth- 
ing for name, okpartouss or cheliter—eel tor the 
sed. Our are what you want—ask 





space 
for them. 
—_—_— 

STREET CAR ADVERTISING. 


V 7RITE TO FERREE, First National Bank 

Bidg., Hoboken, N. J 

IG inducements for advertising on the ele- 

vated geen XB wnt York, ——— and 

street cars over ta Een Rates and nal 
sketches free. COHN BROS., Temple Court, We 
A A. J. JOHNSON, 
ire 261 Broadway, N Y. City, 
adv iaweously anywhere 

van ¥ 

Get his figures, 
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ADVERTISEMENT CONSTRUCTORS. 
S* NICHOLAS. 


CQCuawe service at Dodd’s Agency, Boston. 
SF JONES’ BOOK, mentioned below. 


CwEe AUSTIN BATES, BATES, New York, Vander- 
bilt Bldg. “Ads that s that sell goods.” 
P-TO-DATE ads. . They'll ae you. DU- 
PORT, N. Elm ‘St., West Westfield. 
% cover ; 


USTRATED booklets, fox four re Ww 
sss Sentech Perk Wess nit Ciey” BRETT, 


WHEN ou tired payin ie penn to of 
write’ ay bo ad not Fey my work? Bik 
MOSES, Lock Box 283, Brooklyn, N. Y. 
I DO the } fe lectroty 
‘or patrons, 
ES, ads, etc., ees 
1 () ®t RETAIL ads $5 Mone 
others two or three 
want to. BERT M. MOSES, Box 283, 
patrons my work is as pote as any- 
body else's’ but the the rates fit these hard 
times. Write me and d judge fo for 4 MOSES. 
B yA BOOK telis how he writes ads that will 
increase your business, Free to 
4 CHAS. F. JONES, 337 Fourth Av., 
Louisvill 


le, Ky. 
Ts ‘awed old story of the spider and the 
I who read ‘0 ur ade ne neve - 4 


Vv t aw 
oo EBY hop, 1 for sam les, sta state business detsils. beh 
Exchange B ldg., n, Mass. 
66 PROOK of Ke Ideas for Advertisers.” 50 illus- 
trai 70 sty! of Valuable sugges ads. 

Table of ‘ype. 


tons. a acy Hundreds of valuab! 
01 
mablishor 78 posteaid. DF 


Lo foe mg hae 
é ce Bese BULLETS os comme booklet, free 
who are alive to the aoe 


oh 1 


want it. 





frous, iz 
kind of argument that converts le to your 
BT on oo for two rtwormedicinemen 


= pe the ‘hing. W We'll ave you end dae our work in 

future.” ver oil man said the same in 
substance last week Am = doin better work 
than ever—al sévancing. 7 SCARBORO, 
Box 63, Station » Brookl = 4 


ADVERTI: SING G NOVELTIFS. 
A°TeRsne rates invariable in ST. NICH- 





U" the inkstand advertised bere Setely, pad 
ge, » He be in sight. H.D 
Ansonia, Co 
oMIc Advertising Cuts for retail dealers, 
. each. Send 10c. for catalogue. KOW ELL 
. CO., 10 Spruce St., N 8t., N. Y. 


WING machines will boo beam 
Sar for 


our circulation 
—— ices. FAVORITE 
abash Ave., Chicago, Ill. 


T MAKE a silver- -plated ink-stand. fit it up with 
two fine bottles and place your advertisement 
onit. It is attractive, se le, cheap. H. D 
PHELPS, Ansonia, Conn. 


FOr the purpose of laviting announcements 

eof Advertising Novelties. likely to benefit 
as well as advertiser, 4 lines will be in- 

serted under this head once "for one dollar. 


OOKS—The literary hit of the ng is entitled 
ps that Pass in the Night.’””’ We have 

added it to our list of elegant premium books in 

Golden Gem Library. Send five cents for 





BILLPOSTING AND DISTRIBUTING. 
R. “es H. JOHNSTON, adver advertising Gistributer. 
1531 Frankhn — St. Louis, Mo 
NEWSPAPER -R INSURANCE. 


| he dg resent and future business by using 
8T. NICHOLAS. 


a 


PRINTERS’ INK. 


SPECIAL WRITING. 


IVE tre editora rest. He =e it ur “ed. 
CORTE + ons the locals. 


G. T. HAMMOND, 


lar size bottles Persian 
n the world, for potow. 
: “ Sample bottle Pe 

ree by mail. M. COHN, 332 W. bist 

Se. New York.” 
6é oS austin bg = Rig on pavertising,. by Charles 
That is heading of a 
a. service of soo to 50) woes It 


ILL mail three 


ba Bie’ your own medicine. ve Fifty. of best 
pers are now using it—1,000 oucht to use it If 
t juences a one advertiser during the 
whole year, it will pay for itself ten times over, 
and it surely will yd — Ly n one. e 
rice is 4 cae ae week ble quarter! 
iptes CHARL' RUSTI BATES, 
Van erbilt Bide  , York. Talks are copy- 
righted. Only one paper in town. First 
one gets it. 


+> 


ADDRESSES AND ADDRESSING. 
; gt NICHOLAS. 





rinted list of t taxpayers with An ~ 
best counties in Mo 


C= 
$1.50. THE REPUBLICAN, 


ress of one of 
rate ; 9g, compiled ; 
Clinton, Mo. 


IRCULAR letters, typewritten, $1.25 per 100 

Large orders promptly executed. Envel- 

opes addressed ; addresses furnished at low rate. 
G. P. VAN WYE, Masonic Temple, Chicago. 

: wee have facilities for bringing ad- 

tact through 

resses may announce them 

in 4 lines, under fms head once for one dollar. 

Cash with order. 


prBE be ISHERS’ CQOTERCIAT. URION, 
C) 


rid bold Bide. Lo etn ate 


— —_ shes lists of adve: 
particulars. 


makes collections. Send for full 
Yearly service, $15.00. 
+o 


MISCELLANEOUS. 
Ss" NICHOLAS. 


| | see dealing with Dodd’s Agency, Bos- 
n. 


7 AN BIBBER’S 
Printers’ Rollers. 


1 PACKETS choice flower seeds. all different, 
0c. L. F. BENDER, ‘DER, Newport, Pa. 
$1 SAFE. We Peay, fre pay freight. Send bg circu- 
lar. ELGIN S SAFE , Elgin, I 
SEND cabinet photograph a and 35c. and ree 
A = muniature photos. G. FAIRFIELD, ¥ Wind 
ap, Pa. 
| ~~; 44 PILE EXTERMINATOR is con- 
the best, simplest and most ef 

fective remedy for the cure of piles yet known or 

discovered. Since its ae in Me ig! 

two years ago, hundred: 

—— amon, 
kirm, w 


oe Morr 
i & Ruekel. 


in two weeks. 
m Plummer & Co.; New York 
P. KENDRICK, Trenton, N. 


ELECTROTYPES. 
[oe or light-weight metal base electros 
T. KEYSER, 1 Beekman St, N. Y. 
DVERTISING “ELECTROTYPES. Patent 
x ks. pane ork. 
nervic ‘BAR: 
NOM. e ce., Electrotypers. New Haven, dome 


EL).UTYPE is preferred by odentione, be 
cause it is 10 = cent chea 
ae oo pte Torn formailing 


weed an de 


ry manufactured by the 
MAN CO., Baltimore, Md., U. s A. 





PRINTERS’ INK. 


PREMIUMS. 


66 J2OX o’ Brownies” (rub genes, retell 
25c.). EAGLE SUPPLY CO., New ven,Ct. 


best premiums. HOME 
O'%. BOOK Soi COMPANY, 1 uw ene NewYork. 
swine G machine ublishers. 
AM. Swace ECO. cago, Ill. 


T. paren celebrates his twenty-first birth- 
day so su ully that =] first edition of 
the November umber 1s all s is all so! 


7 EWSPAPER premiums. Th e latest ideas 
and co! mapiste be Books. ARIEL BOOK 
CO., 1113 Market St., Philadel: , Philadelphia. 


| ee ae* illustrated popula popular books, for coupon 
premium offers; lowest figures. ™ 
HOME PU POL Pine 8t., St. Louis. 


Peewee sowing machines are the best. 
increase your circulation. FAVORITE 
MFG. CO., 342 Wabash Ave., Chicago, Ill. 


O'eras 75 papers aged used about 10,000 of our 
rayon portraits past 2 months. No 
conditions. = photo for ty 


KEL & MAYER, % State 8t., Chicago, Ill. 


VOKS FOR PREMIUMS—Send us five cents 1 


mod copy of our Golden 
ry paper-covered 


juced. lar 25 cent 
h class novels. *-, Ot “the lai literary 
hits are in the list of titles. Special rates to 
~— users. OPTIMUS PR ING "CO, 53 
ose Street, New York. 


pooks ever produ 


ADVERTISING MEDIA. 
“ [HE SHOE TRADE JOURNAL, Chicago, Il 


)-LINE ad one ye or fi |, Circulation, 10,000 a 
= month. OUR E, Rose 


J Napa 4 GUIDE. ™ ete on poow t of 
STANLEY DAY, New Market, N. J. 


I ARDWARE ee meqasps. gout 
for adv. rates and copy. 78 Reade S' . Xe 


[¢ COVER the State of Indiana. 13 ‘scene dai- 
lies. FRANK 8. GRAY, 12 12 Tribune Bldg., N.Y. 


91 CENTS a line for trial ad. Crouietion 5,000, 
& 2 ten ee ee HOME, 
ose 


NY person advertising 1 m PRINTERS’ INK 
to the amount of $10 is entitled to receive 
the a4. for one year. 
OMINION Newspaner List or as Ts). 
Sworn circulation ~ — RADY 
PRINT CO., Hamilton, C 
A DVERTISERS— oer 10 cents per line ; cireu- 
ation 20,000. Best medium on earth. CRIPE’S 
RCIAL REPORTER, Marion, Ind. 
‘THE OPTICIAN AND + tail syne guarantees 
circulation 25,000 copies each month among 
people who buy. 96 Maiden Maiden Lane, New York. 
— ‘PRINTS—All sizes sizes ; low prices ; 
news service. ‘ORION 
PRINTING Gt COME ANY, 15 Vandewater St., N. Y. 
T= METROPOLITAN AND RURAL HOME, 
N Y., an cultural and family journal, is- 
sues over 500, monthly. It pays advertisers. 
T= HEARTHSTONE, 285 Broadway, N. Y. 
d-in-advance circulation a any 


—— mont! in the United States. Send for 
tes and sample copy. 


DVERTISING in norapes oF = > 
‘ culation” means “ BUSINESS ” 
anne oat A. FRANK RICHARDSON, Pibune 
Bldg., N. ¥. Chamber of Commerce, Chicago. 


6e G OLLY, how 00. ba HoMES AND HEARTHS 
is “she A ‘53 eyes ot it 
yearly, 


| apa a household ne; 
BERG'S AGENCY, BA Park 


32c Send ee ae 
Row, N. 


THE DAILY CARDINAL, | uublished at Mad- 
ison, Wis., by the students of the University 
of Wisconsin, issent to each high school in that 
pow we and reaches daily 1,400 university students 
and 20,000 high school scholars. 
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C reaching 3 {00 Philadelphia 4 ——- 
en 
‘or leading churches 
the ~~ 4 i A Incorporated. 
So. 18th St., Philadelphia, Pa. 
T ought to be 
I like the New 


to say who readsa 
EEKLY Times. It is 
om. their a —S sons ; army 
cers on fron = pa teachers, 
the lass making up the bone and 
sinew of the republic. 


acum it., N.Y. 


A —— 4 * a 188 GAZETTE. (Ameri 
F nische The only or- 
in the United 
. A. the 
e au eet 


Satie #25 an inch for a year. 
ton St., New York. 


HE AMERICAN FARMER AND FARM NEWS 

is gind to arantee to advertisers that the 
moa w tion in its case means “ Paid 
in ad valed in character,” “ Na- 
tional in extent,” and * 165,000 solid and prove roven.” 
Advertisers that it is a circulation it pays 
model farm a 

r of its ad 

vertising rates are ver 
Eastern r, 193 


low. 
orld 


y 


Building, New York oy. 


SUPPLIFS. 


AN BIBBER’S 
Printers’ Rollers, 


INC for etching ore | BRUCE & COOK, 19 
Water St. New York. — ork 


es supplies upplies business when noth- 
ing Try ST. NICHOLAS. 


pes FAPER is printed w with ink manufact- 
ured b ¢— e W. D. WILSON PRINTING INK 
CO., L’t’d, 10 Spruce St., New York. Special prices 
to cash buyers. 


D’Seckm DEALERS— M. Plummer & Co., 
an St., N. Y., sell every kind of ~ = 
sed by ters and publishers at lowest prices. 
Full line ae of Printers’ Ink. 


‘HECK THE INSERTIONS OF YOUR ADS— 

/ For #2.50 per 100, or $5.00 per 1,000, I will fur- 
nish cards which are the simplest and most com- 
plete method of keeping track of the gens 
of your advertisements ever invented. 
P. Rowell Adv. Co. have used them for the p 
twelve years. Address WM. JOHNSTO) 
Spruce St., New York. 


. EWS INKS. 

I want ord on the weet eck 4 full 

want orders, accom a check in 
otherwise. Goods deli e! 


10 


CHECK ¥ TIME. 
wg — of oper a i tell kine kind of Lhe ade bone 


and te rature of press-room. 
oavented. ddress 
wM. i ~e 
New York. 


Foreman Printers’ I 
10 Spruce St, 
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FOR SALE. 
ADVERTISING space in ST. NICHOLAS. 


A DVEEIEE with Dodd’s Agency, Boston. 


and _ A. B. 


30 3000 Boba DODGE, Manct ERS 2 and 


$3. 50 TE Le won TG me svi =“ 


Cad entoned lored or white circulars, 
cn eine Lats abt ated 


Fors tg Hoe drum 1 cylinder press. 
Dexter folder attached. Re folis'n — 
cuts seven column quarto. Address Box 1022, 
New York. 

Y a for electrot 
= vermin-proof. Vi 
dve rs_need them 

8 |. — St., New York. 
ANDSOME illustrations and initials for — 

gg weeklies and ig printing, 

re inch. oe Soe ts free. A 

‘AN LLLUSTRATING CO., oon N.J. 
OR SALE—The ‘AGENT’S GUIDE, a monthly 
es. six years old and with a ie 
Pye ae ress “‘ASSIGNEE,” care Parker 
ier, attorneys, 181 Br 181 Broadway, | A 


Nix newspapers. A . A list of the names of the 
te newspapers started each week, fur- 
on application. For terms address 

Rbee coe .» Box 375, Box 375, Ridgewood, N. J 
job ob printing office, big sacri- 
the most progressive cities in 
patro on S36, Wine for selling, 

other —e., Lock Box 53 Box Winston, N.C. 
*OR SALE—A Republican < country newspaper, 
oR locality in North Dakota. Good and 
new machinery and all new body and aoe woe, 

x Address “ 


r selling. 
Printers’ Ink, N. Y. 
Lz BES bowant sold or rented. Valuable 
ee of f. resh letters tem dg in aiock ror 
Medical let- 
OWELL & CoO., 112 


ears dust-tight 
ice 
4 “HEBER WELLS, 


‘OR SALE _Xewepaper a aa job plants in the 
at prices named: 


eee red pier 

SSOUR lean and job p! fant, $6. 000. 
NSYLVANIA—News “2. g job, $2,900. 
'A—News and job plant, 
OHIO—News and job, $1,600, $22,000, $7,000. 
TENNESSEE— News and job, 21,500; bargain. 
MICHIGAN—One newspaper for $1,600, one ‘for 


IOWA—News and job, $7,000, $9,000, $550 and 


SOUTH DAKOTA—News and job plants, one 
$2,000, one 85,000. 
KA ANSAS— News and job plant, $1,200; same, 
guTH r CABOLINA—News plan: in city of 
OP LINOIS—One. momener > r $2,000, one for 
7 one for $17 half. "interest in job 
we, ies —= io plant for $3,000; news and 
hs 7 lant, #34 
BRAS SKA~News and job, $250, $1,000, Fob 500. 
farm exchange for news an 
worth $5,000 Also, 200 —— of tim 


p for $2,000, one 
0, one for $15,900, . Also, 





PRINTERS’ INK. 


ILLUSTRATORS AND ILLUSTRATIONS, 
Ss" NICHOLAS. 


F° R magazine illustrations, H. SENIOR & CO. 
10 Spruce 8t., N. Y. 
I | as Br sketches and illustrated ads drawn. 
LUTZ, 165 West Ave., Buffalo, N. Y. 


BOOKS. 


ANGER SIGNALS, a manual of —_ 
hint for general advertisers. by 

mail, cents. Address PRINTERS’ INK, 10 
} 4 St., “Tew York. 


OOKS FOR PREMIUM US wh a hw — ¥ The best ever 

offered ata low d five cents for 

sample copy. A ii os PRINTING co, &8 
Rose Street, New York 


902 IDEAS 


on a composition is a 
pamphlet showing ninety different 
, the sam bee 4 Lr ate on 





N EWSPAPERS 
and PERIODICALS. 


Advertisements under this head, two lines or more 
without display, 25 cents a line. With dis- 
play or ‘k faced rape & the ie orice is 

50 centsaline. Must 
in one week in aan 


CALIFORNIA. 


OS ANGELES TIMES leads in Southern Cali- 
4 fornia. Sworn circulation 13,000 daily. 


CONNECTICUT. 


HE DAY, New London, Conn.., invites compar- 

ison with any paper in its own field—Eastern 
Connecticut. 

he 2 MORSING oe APH, New London, 

onn larger circulation than any 

other newspaper y= the county. 


weenty TIMES: Hartford, com. 


" THE HARTFORD TIMES. 
W. O. BURR, Publisher. 
Rurvs H. Jackson, Bus. Manager. 


pe exceeding 12,000 copies. 
eekly issue exceeding 7,000 copies. 


In circulation it outranks any newspa' apeger ie in 
New England outside of Boston or Provi 
Its rates are n one cent per line per 
thousand circulation. No —— from sched- 
ule. Results have made it the ular me- 
dium for “ want” or transient nave ising in the 
State. Rates : For one inch papace (12 lines) 1 mo., 
$10; 2 mos., $15; 3 mos., $20. 


New York Office, 73 Tribune Building. 
PERRY LUKENS, JR., Manager. 


























ft d job plant; vale, $2,000. 
‘or newspaper and jo value, #2, 
The fo Penoing is a Le list of = 
and printing plant properties f ts sale b; 


Ne per Bret 5 ame Ind., successor to 
M a th Il. 
Write him for particulars. 


70 LET. 
_ space in ST. NICHOLAS. 


. a ily! pom office in building No. 10 Spruce 
Large and well ligh ; Steam heat ; 

pa... ie tight: size about ._—— Can be subdi- 
vided into several offices. it. $50 a month. 
For farther. particulars ot GEO. P. 
ROWELL & CO. 


GEORGIA. 


Taal Barge yan on ois Ga , all home 








eS. the largest—The Atlanta JouR- 

NAL has the largest circulation amy} - 

corded to any daily paper in the State of Geor- 

ia by the gy 
894, which will be issu 
April lar issue for a full 

ng 17,101 copies, and the 

the accuracy of the rating 

oo to the first person 

actual issues were not 


Directory guaran 
whe + reward of #100, 
0 will prove that thi 
as sta’! The pA of the WEEKLY JouR- 
ng exceeded by that of but one other in the 





PRINTERS’ INK. 


DISTRICT OF COLUMBIA. 


ALE RT advertisers advertise in KATE ‘FIELD'S 
WASHINGTON, Washington, D. C. 





ILLINOIS. 


Ts ARKANSAW ee. of Chicago. 

volume, vy improved and hand- 
somely illusti ustrated, the moneyed classes, 
Want such trade! Send for sample. 


a Chimney Corner 1," 


Of Chicago, circulates 50,00 copies, monthly, 
MAIL BUYERS. Winter Rate, 25 Cents per 
Agate. Summer Rate, 20 Cents. 








ng 
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LOUISIANA. _ 


Tu SIGNAL, Crowley, proves 1,250 cire’n. 6 
col., 8 p., all home print. Samples and rates. 
Sp AY ee PRESBYTERIAN, New Or- 
La., commands the Presbyterian pat- 

ronage —r- 7 seven 8) 
T= SOUTHWESTERN CHRISTIAN ADVO- 
CATE, New jw Ceeome, is one of the only four 


be Louisiana to which a ran- 
aiien s rating will be 


y— ri Newspaper Directo’ toe ‘20, = 

me = ews ‘or ex- 

ceeding 5,000 copies. It is given on 5,582. 

i ae its issue of May 2d PRINTERS’ 
- pt i, - pe eee on the pee A 


r use 
on ie peonle Pot Louisiana?” Contributions are 
invi from persons who deem _ themselves 

re such an article. 








[TH CHICAGO HOUSEHOLD GUEST. In Cook 
County, Illinois, acco: to the American 

Newspaper Direc’ rectory for 18¥4, now in press, the 

CHICAGO HOUSEHOLD GUEST has a r la 

issue a any other seomtely 

Direc! e accuracy of 

tion F ek pee accorded to this paper by the — of 

a reward of $100, payable to any person who will 

prove that its actuai issues were not as stated. 


INDIANA. 


| Ripley County, Indiana, esnertine to the 

merican — spaper Directory for 1894, now 
rsailles REPUBLICAN has a 

larger teous than any other paper, and 
the Directory guarantees the accuracy of the 
circulation rating ——— to this paper by the 
offer of a reward of $100, — to any person 
who will prove that its ac ues were not as 
stated. blishe1 1856. “Only all-home-print 
in the county. Versailles is county seat ; an 
active trade ; in farming region. 


IOWA. 


OWA—In its issue of April 25th PRINTERS’ 

InK will publish = article on the sub- 

: Vhi pers lan advertiser use 

people of Iowa!” —Contribu- 

tions are invited persons who deem them- 

re such an article If 

y artic 2 cont in, in response to 

this invitation, due c redit will be given, and our 

correspondent will be entitled to a year’s sub- 

scription to PRINTERS’ INK in payment for serv- 
ice rendered. 


KANSAS. 


i *eeoe In its issue of April 25th PRINTERS 

INK will publish an article = the + yf 
be: Ay hat papers shall un advertiser use to reach 

ple of Kansas?” < ‘ontributions are in- 
bd from persons who deem themselves com- 
petent to prepare such an article. If use is 
made of any article sent in, in response to this 
invitation, due credit will be given, and our cor- 
respondent will be entitled toa year’s, subscrip- 
tion to P. Ink in payment for service 
rendered. 








in press, the 

















KENTUCKY. 


talk horse don’t buy 
X FARM reaches owners. 





—. who merel 
KY. S 


to p emaere If use is 
made of an artic gant in, in respo! 
invitation, due ¢ will be given, and our cor- 
respondent will be entitled to a year’s subscrip- 
tion PRINTERS’ INK in payment for service 
rendered. 





MAINE. 


AINE-In its issue of May 9h PRINTERS’ 
nuke will oe ee an article on the subject: 
pers vertise: reac 


r use 

ie « of Maine?” Contributions are in- 
from persons who deem themselves com- 

ie to prepare such an article. 1f use is made 
Mf any article — se, in response to this invita- 
tion, due c ll be given, and our corre- 
os will =. entitiod to a year’s subscription 
: a Ink in payment for service ren- 
e: 





M 


the 





BANGOR COMMERCIAL 
J. P. Bass & Co., Publishers, Bangor, Me. 


Daily average, nearly 5,000 copies. 
Weekly average. over rv ,000 copies. 


It has for its png the wealthy and well-to- 
do citizens of ngor and vicinity, who nd 
the heated months at watering-p b hey 
will read your og I Se in the COMMERCIAL. 
linch, 1 mo., $3.00: 1 inch, 2 mos., $5.00 ; | inch, 3 
mos., $7.50. 


New York Office, 73 Tribune Building. 
PERRY LUKENS, JR., Representative. 


MARYLAND. 


N ARYLAND--In its issue of May 9th PRINTERS’ 
i -y will publish an article -_ the subject : 

“ Wha S pepe per shall an advertiser use reach 
the noo of laryiend' ft’ Contributions are in- 
vited from persons who deem themselves compe- 
tent to prepare such an article. If use is made 
of any article sent a. in response to this invita- 
tion, due credit wi ill be given, and our corre- 
spondent will be entitled toa year’s subscription 
= N? eameal INK in payment for service ren- 

ered. 











MASSACHUSETTS. 


EW BEDFORD ( Mass.) JoURNAL. Daily aver- 
age over 4, wooed Remember us when placing 


ads in 
6enNO Sas tay can afford to omit the Brock- 
iN ton ENTERPRISE that wants to reach 
Southeastern Massachusetts. HORACE DODD, 
adv, agent, Boston.” —Printers’ Ink, Feb. 4. 
[* Hampden County, Massachusetts, cesordina 
to the American Newspaper Directory for 
18%, the Springfield REPUBLICAN has a larger 
regular issue than any other daily paper. 





uth 














T'th -WEEKLY DANVILLE ADVOCATE covers 
the “‘ Blue Grass.” Annual rates, 10c. an inch. 


AYE a in THE GLASGOW TIMES. ny 
circulation in Southern 





cmt Tone five 
farmers and stock- 


KC ps ise will its — of May 2d_PRINT- 
ERs’ INK will publish an article on the sub- 
“What papers shall an vertiser use to 
Seach the ple of Kentucky!’ ‘(ontributions 
are invited from persons who deem themselves 
competent to prepare such an article. If use is 
made of any article sent in, in response to this 
invitation, due credit will be given, and our on 
respondent will be entitled to a year's subscrip- 
tion to PRINTERS’ INK in payment for service 
rendered. 


| counties of thriving 
isers. 





\ 5 ny In its issue of May 16th 

PRINTERS’ [NK will publish an article on the 
subject: ‘‘ What [eer shall an adve ruse 
to reach the peeutes of Massachusetts 1” Contri- 
butions are in rom persons who deem 
themselves competent to prepare such an ar- 
ticle. If useis made of any article sent > in 
response to this invitation, due credit will be 
given, and our correspondent toa be sntitled to 
a year’s subscription to PRINT ’ INK in pay- 
ment for service rendered. 


MICHIGAN. 


FREE 





Will insert your ad free if we 
don’t prove 30,000 every month. 


, 15e. a line. s 
Once «a Month, Detroit, Mich. 
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M'Sre will put its issue of May 23d PRINTERS’ 
will publish an article on the subject: 


“ What rs shall an advertiser use to reach 
be - Beople of Michigan Contributions are in- 
from persons who deem th 


PRINTERS’ INK. 


Fe any good business it wil ys to use THE 
+ Curistian Advocate, New City. 


FROWELE ccporde t THE ts Roy Gazerrs pnesest 











tanto pare such an article. If use is made 
rt ts iawe 


tion, due it be and ow 
spondent will be entitled to a ‘ayeer’s subscription 
to PRINTERS’ INK in payment for service ren. 





MINNESOTA. 


INNEAPOLIS TIDENDE has ars 
culation of any Norwegian- 
Minnesota. 








in 

T. PAUL GASES, of , 22,000 ; Sunda : 

S*5 Eastern office, No. Be Tem: 
, Manager. 


pie Oourt, Mow York. C. E. ELLIS 
The Housekeeper, 
ias,ovo” Pays havertisers. 


INNESOTA—In its issue of May 23d PRINT- 
publish an article on = sub- 

pa B shall an adve: use to 

conte "0 of Minnesota!” Contribu. 

from persons who deem them- 

—_ competent to pre) such an article. = 








B°oeas WN. Y. aehALT vat received 
rtisers. 5,000 circulation 
EWBURGH,N. Y. Pop. 25,000. The leading 
newspaper, daily and patty weekly JOURNAL. 
ADIES’ WORLD for June will be devoted 
4 specially to the interests o; 
Paid = gr a will 
Rates will advance on M: 
orders will be poskes s at 


8h. WooRE & Co.. Publi fing w York." 


M. LUPTON’S ular periodicals, THE PEo- 
f ° aes Home JOURNAL ond THE ILLUSTRATED 




















A COMPARISON .—_——__ 


Dest 1893 the New York EVENING 

contained 25 per cent more cash 

advertising than any other evening 

paper in New York, a visible concession 

to => superior value as an advertising 
wu 





le of any a ie sent in, in 

thie invitation, due credit will be’; given, ‘and <4 

voy A will be entitled to a year’s sub- 
scription to 


PRINTERS’ INK in payment for serv- 





ne. 
Ms ys Er mi Se iene of May 30th PRINT- 
lish an article on the sub- 
peehall adv use to 


ertiser 
Contributions 





made of res 
poste vere due credit be give 


will 
ription to PuiNTEMS will be entitled to a year’s sub- 
script NK in payment for serv- 





MISSOURI. 


JEROLD DES GLAUBENS, St. — Mo. Est. 
1850. Circulation 33,000. Bri results. 
‘(HE HOME CIRCLE, oh. Lows, _ is the best 

ie West. _ 75,000 


advertising medium in t 
50c. per X..2 line Estab- 








ies each month. 
in 1880. 





ADVERTISERS «keep your eye on 
” 
GODEYS 
because the rane ty are getting, 
“2 Mi... the price of 1,”” 


which means—“ Practically your choice of any 
American Periodical Fre 


NORTH CAROLINA. 


I ‘HE CAUCASIAN leads in the State. Has the 
largest paid-up subscription 


Ozura outers Home,40p. mo. Immigration pour 
n large, advg. rates low. Hamlet,N.C 


OHIO. 


$2 00 FOR one-inch hotel ad three months. 
ale SUNDAY NEWS, Zanesville, O. 


PENNSYLVANIA. 


see (Pa.) REPUBLICAN has the largest 
ce lation of any paper. 


























“MEDICAL BRIEF, monthly, St. Louis, has 
e 30,473 copies, guaran nteed by 

American Ne rectory, a larger circula- 
tion than any other medical journal in the world. 
ISSOURI—In its issue of May 30th PRINT- 
ject "'W An will publish ms —— a on the sub- 


3 pe r use to 
te the people of Missouri ~~ , --*% 44 
are 


— — persons who deem themselves 
com: n' 
— >} any Ms 





agg i article. If use is 

in response to this 
invitation, due —_— will be tg and our cor 
seapendens will be entitled to ear’s subscrip- 
tion to. PRINTERS’ INK in payment for service ren- 





est circuia- 
: 40,964, 





Pittsburgh PRESS has the la 
tion rating of any RES that city, 
P4 RK’S FLORAL MAGAZINE, Libonia, 
Monthly 100,000 proved circulation. Adver- 
be a oe No. 517 Temple Court, New York. 
LIS, manager. 


RHODE ISLAND. 


4 he NEWS, Providence, R I., 
ONE CENT. 10,000 cir 


WASHINGTON. 











every evening, 











NEW JERSEY. 
THE EVENING JOURNAL, - 


JERSEY CITY’S 
FAVORITE FAMILY PAPER. 
Circulation, - - - - 15,500. 
Advertisers find (fT PAYS! 


NEW YORK. 
GF NicHoras. 


([Sae= trial lines 25c. in Watertown (N. Y.) 
HERALD—30,000 readers. 
"a advertising in THE PEOPLE’ 'S EXCHANGE, 
Nassau St., N. ¥Y. Sample copy, 5c. 

















w EATTLE TELEGRAPH. 
‘ 





GEA TTLE TELEGRAPH, the — 
Democratic daily north of San Franciszo. 


WISCONSIN. 


XCELSIOR, Milwaukee, Wis. The leading re- 
ligious newspaper in Wi 

\ ISCONSIN rte mt enh gd Racine, Wis. 

Largest circulation of any English paper 

in Wisconsin. sf 


SO. & CEN. AREEUCA. 
panama: STAR AND HERALD — a2 and w 
t Panama ; est. 1849. FE 
cover Mexico, Cent. and So 
ANDREAS & CO., gen. agents, 52 Broad St., 




















PRINTERS’ INK, 


High Class 
Schools 


should not neglect to get 
the attention of the hosts 
of prosperous Republican 
readers of THE PREss. 
Notice in what unquali- 
fied terms George P. Row- 
ell & Co. guarantee the 
accuracy of THE PReEss 
circulation statements. 


t 
The Wenar gale trewl, Pata. bes the largest 
' 
circulation rating accorded to any chen fog pave 
t 
in tretmeet Iutaae ctoale tate by the AMERICAN 


NewspaPer Directory for 1894, which will be issued to sub- 


scribers on the 3oth of April. The regular issue for a full 
‘ 


year is set down as-enceedithy JUL, F122 copies.y 


—— 





and the Directory guarantees the accuracy of the rating by a 
reward of $100, payable to the first person who will prove 


that. the actual issues were not as stated. 


School rates, $3.00 per 
line per month. Orders 
received by any responsi- 


ble agency, or direct by 


THE PRESS, 
38 Park Row, New York. 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


GEO. P. ROWELL & CO., 
Eprrors anpD PustisHers. 


price: iegued Fh at Wednesday. Subscription 
Dollarsa year. Five Cents a Copy ; ; 
Three Dollars hundred. No back numbers. 
per pu Haag amy who desire to sub- 
’ INK for the benefit of their 
— can obtain terms ou 
t= Being printed from plates, it is always 
possible to to issue a new edition of pA — 
nen Se $15, or a larger number at three dol- 


dred. 


t= Except by special omignme nt, 
INK does m3 invite contributions from a 
who expect the return of unused manuscript or 
to be paid for their contributions. 


ren If any person who has not id for it is 
PRINTERS ’ INK, i tts becatse some one 

Se subscribed in his nam 

stopped at the expiration of 1 the = re paid for. 


10 Spruce STREET. 


x is 


Orrices: No. 


CIRCULATION. 


Average for last 13 weeks, - 
Last issue, - : 


NEW YORK, APRIL 18, 1894. 


15,885 copies 
21,300 copies 














CLEARNESS is the first requisite in 
writing an advertisement; style and 
emphasis are secondary. 


A TEMPERATE advertisement and a 
temperate speech carry more convic- 
tion than a blustering one. 


If 


‘* Brevity is the soul of wit.” 
you would have your ads do you the 
most good, make them pithy. 


TRADE comes on horseback to the 
man who advertises. To the man who 
does not, it comes on foot—if at all. 

A BAD advert tisement is worse than 
none at all, for it is an eye-sore to the 
public and will prove a detriment to 
the firm that uses it. 


Every advertisement is a strand in 
a cable constructed for drawing pat- 
ronage. The more strands, the 
stronger and more durable the cable. 


THE American Cheesemaker, pub- 
lished at Grand Rapids, Mich., claims 
to be the only publication in the world 
devoted exclusively to cheese-making. 

To become learned in a science you 
must study it systematically. Adver- 
tising is a science. If you would mas- 
ter it, your first step should be to get 
the text-book of advertising—PRINt- 
ERS’ INK. 


PRINTERS’ INK. 


INDIANA. 


LThe short essays on how to advertise in a 
State or Territory, now appearing weekly in 
Printers’ Ink, wiloventediy be publis:.ed iu 
book form. Populations are from the census 
of peas and all newspaper facts and statistics 

sed upon the American Newspaper 
Director y—the issue for 1894, now in prcss.] 

Indiana is the eighth State in point 
of population, being exceeded only by 
New: York, Pennsylvania, Ohio and 
Massachusetts in the East ; Illinois and 
Missouri in the West, and Texas in 
the South. In areaits place is number 
thirty-seven. It contains 35,910 square 
miles, but is smaller than any other 
State west of Ohio. It issues 749 
newspapers and periodicals. 

Indiana has thirty-three towns with 
populations varying between Valpa- 
raiso, with 5,000, and Indianapolis, 
with 105,000 people. 

With the exception of Notre Dame, 
which has a religious weekly of large 
circulation, the only place in the State 
issuing a daily or weekly paper with 
over 5,000 regular circulation is Indian- 
apolis. Its population is 105,436. 

Indianapolis is an important newspa- 
per center. There are 26 larger cities 
in the United States, but scarcely a 
dozen are of equal consequence in 
respect to the periodicals issued. ‘The 
Indianapolis Journal has appeared 
daily for more than seventy years. It 
has had a national reputation during 
the business life of all Americans now 
living. Its issues, daily, Sunday and 
weekly, are each considerably in excess 
of ten thousand copies, and the class 
of its clientage is of the highest and 
the best. It is Republican in politics. 

The Indianapolis Sentinel is older 
still, and for more than seventy years 
has been at all times admittedly the 
leading Democratic newspaper of the 
State. In point of circulation it is 
thought to be somewhat ahead of the 
Journal ; but it is not quite so ready 
of late about the production of definite 
figures duly authenticated. The Sen- 
tinel and Journal are both morning 
dailies. 

The Indianapolis Mews, an evening 
paper, has sustained for a good many 
years the claim to the largest daily 
issue and sale ever attained by any 
daily in the city or State. It accepts 
advertising, payment being conditioned 
upon a showing that it has a larger 
issue and sale than the combined circu- 
lation of any three other dailies in its 
city or the State. No one disputes, 


. 
v 





PRINTERS’ INK. 


doubts or has ever questioned the abso- 
lute accuracy of its circulation claims, 

The Mews also asserts that ‘‘ there 
can be little doubt that this paper now 
has a larger bona fide circulation in 
proportion to population than any 
other American daily newspaper ; that 
is, it is regularly received by a larger 
percentage of home population than 
any other daily.” 

The Indianapolis Mews was the first 
two-cent afternoon newspaper estab- 
lished west of the Allegheny Mount- 
ains. The Detroit Mews came four 
years later and the Chicago Mews eight 
years after. ‘The afternoon paper in 
the West, formed largely upon the 
model of the Indianapolis Mews, has 
become a mighty type. The Mews 
has grown from four pages to eight 
pages daily and twelve on Saturday, 
without change of price. It is strictly 
independent in politics, able in editorial 
conduct and strong in news features. 

The follcwing is a complete list of 
all Indiana publications issuing more 
than 5,000 copies regularly : 
Boyleston.,,American Agent..monthly 57,804 
Huntington, Farmers’ Guide & 

Home Comp’n..semi-m, 21,186 
daily 12,411 

Sunday 10,408 

10,767 

31,210 


American 
conformist..... weekly 
Am, Tribune.....weekly 
Freeman. weekly 
Indiana Baptist.,weekly 
Indiana Farmer. ‘weekly 
Wes’n Horseman.weekly 
Typog'l Journal,.semi-m. 9,5 
Ag'l Epitomist. ..monthly 
Wheelmen’s Gaz. -monthly 
Lafayette, ,.Echo monthly 
Mishawaka . Power and Traus- 
mission.. 
Mt. Vernon. Der Armen Seeien 
Freund... 
Notre Dame.Ave Maria.. 
South Bend..Clover Leaf. . 
Terre Haute. Locomotive 
men’s Magazine. monthly 


It will be noted that no daily outside 
of Indianapolis has a place in this list. 
The only weekly that attains so high a 
circulation rating, outside of the capi- 
tal city, is the Ave Maria, a Roman 
Catholic publication emanating from 
Notre Dame, a little place of less than 
1,000 population. It is not of very 
marked apparent value as an advertis- 
ing medium. 

The Agricultural Epitomist, a 
monthly at Indianapolis, has a circula- 
tion very much larger than is accorded 


-monthly 


..-monthly 17,687 
. -weekl 
ommend 27,186 
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to any other periodical in the State of 
any sort. 

In addition to the papers enumerated 
above, the following is a complete list, 
outside of Indianapolis, of those print- 
ing over 2,500 copies regularly : 
tag School Herald.. monthly 4,000 
Elkhart,...,. Mennonitische 

Rundschau....weekly 
Evansville * .Germania . . weekly 
Fort Wayue. Gazette. voveeee Weekly 


yi ee soatteusd week 
weekly 


3,200 
2,805 
2,650 
2,544 
2, 

2,600 
3,036 


2,600 
2,560 


2,800 
3.500 


Greenfield.’ 


Lafayette... 
Richmond. . 
Shelbyville . 


South Bend., 
Terre Haute. Gazette. . 


Democrat ,,,..weekly 
-Courier.......... weekly 
.Evening Item.., ..daily 
- Democrat dail 


39300 
In addition to thene conniaiaanlh in 
the two preceding catalogues, the fol- 
lowing is a complete list of the papers 
printed, outside of Indianapolis, having 
a guaranteed issue of 1,000 copies or 
more : 
Anderson 1,980 
1,000 
2,150 
1,460 


Er 
Cambridge City. Tribune . 
Columbia City. . Post 
Crawfordsville . Journal. 


* sores Bird.... 


rut 


. Gazette 
Republican, ... 
—— 


Fort Wayne... 
Franklin, 


Greencastle. . 

Greensburg ... New Era,. 
Standard 

Huntingburgh,. Independent ., 

Jeffersonville... 


La Grange 


Das Sternen- 
bunner ... 
Times 
Marion 


Monticello ,.... ‘ 
.. weekly 

weekly 

weekly 
. weekly 
. weekly 
. weekly 
.weekly 

weekly 
«weekly 


N. Manchester. 
Oakland City... 
Owensville, .... Messenger... 


Republican. . 
Commercial, , 


Rockport....... Journal.... 
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Rushville ......Jacksonian....weekly 
epublican. .. weekly 
Seymour Journal .......weekly 
South Bend ... Times daily 
Tipton nion 
Dispatch, ...weekly 
> oe ... weekly 
-weekly 
. weekly 


1,185 
34475 
1,800 


1,500 


1,500 
1,680 
I, 
1850 

1,000 
2,200 
1,223 

1,920 

In addition to Indianapolis, the fol- 
lowing are the only places having more 
than 5,000 population in which is 
issued a daily or weekly credited with 
a regular edition of so much as 2,500 
copies : 

Evansville...... 
Fort Wayne 


Terre Haute 
Richmond. 


Union City.... 
Veedersburyg .. 


‘Republican... 
.. University 
coves ay 


Vincennes.... 
Press, 


50,756 
oc ccccee + 359393 


In addition to those named above, 
the following are the only places in 
which is issued either a daily or a 
weekly having a regular average edi- 
tion of so many as 1,000 copies : 


effersonville. 
incennes.. 


eee ooee 
Seymour........... oo 


In none of the following important 
places is any daily or weekly issued 
having a guaranteed regular edition of 
more than 1,000 copies : 

New Albany 
Hartford City 
Michigar City 


Columbus 
Frankfort 
Hammord 
Valparaiso 


5,428 
5,090 


Office of Orator F. Woopwarp, )} 

Proprietor or Kemp’s BALSAM AND { 

Lane's Famity Mepicine. | 

Le Roy, N. Y., April 3, 1894.) 
Editor of Printers’ Ink: 

To reach all of the people of Indiana it is 
y to advertise in the 
leading city pers, and in at least one gond 
paper in each county seat. It is posuble to 
reach a good majority of Indiana people by 
advertising in the Chicago Newspaper Union’s 
two co-operative lists, published at Fort Wayne 
and Indianapolis respectively, and in the 





PRINTERS’ 


INK, - 


leading city papers of the State, taking dail 
and weekly editions, he Indianapolis jms 
is, of course, indispensable, and should always 
be placed at the head of any list of Indiana 
advertising mediums. The advertiser would 
find it profitable to use the Terre HauteGazette, 
the Evansville Courzer, Fort Wayne Journal, 
Richmond 7elegram, South Bend Tribune, 
La Fayette Courter and the best dailies (in- 
cluding weekly editions) in Anderson, Brazil, 
Columbus, Connersville, Crawfordsville, Elk- 
hart, Frankfort, Franklin, Goshen, Hunting- 
ton, Jeffersonville, Kokomo, La Porte, 

meg Madison, Marion, Michizan City, 

uncie, New Albany, Noblesville, Peru, Sey- 
mour, Shelbyville, Val raiso, Vincennes, 
Wabash, Warsaw and Washington To the 
advertiser whose purse will not stand the 
heavy drain which the first-named course 
would involve, the adoption of the second will 
be a wise one, He will in this way reach 
more readers than could by any possibility be 
reached in any other way from the same ex- 
penditureof money. If he shouldalso usethe ~ 
German dailies in Evansville and Fort Wayne 
he would reach a good many Indianians who 
would not otherwise see his aclvertiscment, 

Very truly yous, 
. E, HuMELBAUGH. 


Indiana, with a population of 2,192,404, has 
more newspapers rt capita than its next 
Eastern neighbor, Shio or its highly intellect- 
ual sisters in the East, New York and Massa- 
chusetts. Its cities are many and small, and 
as it is a State very close politically, each of 
its cities has its respective political paper. 

While politics absorb considerable attention 
the year around, it is also a fact that Indian- 
ians take more patent medicines into their 
systems than the residents of any other State 
in the Union. The leading medicine men 
tell me they get more returns for the amount 
of money expended in Indiana than any 
other State. The State is a rich farming 
community, except a few counties in the 
northwestern part of the State. Mortgages 
are few, and a low percentage of illiteracy. 
The Stateis exceedingly rich in coal, oil, and 
natural gas, is crossed by more railroads than 
any other State in the Union, and its water- 
ways carry more tonnage to-day than ever be- 
fore in its history, 

Indiana newspapers are patronized more 
largely by advertisers outside of the borders 
of its State lines than any other State in the 
Union. Another fact may also be noted—the 
political parties being so evenly divided. the 
mechanic and laborer demand of both parties 
legislation fur shorter hours and union waves. 
They are newspaper readers and liberal pa- 
trons of advertisers. The foreign element of 
the State is hardly worth mentioning, except, 
probably, the Germans, They have thickly 
settled communities in the southern part of 
the State, are good farmers, mechanics and 
citizens, and are represented by good German 
dailies and weeklies, 

In Indianapolis, the capital and largest 
city, there are eighty-one publications, many 
of them of national reputation. The Ffito- 
mist, an agricultural paper, has a monthly 
circulation of over 110,000. Its mornin 
dailies are the Sentinel (Dem.) ae na 
(Rep.), Zelegraph, (German Ind ). The even- 
ing pers are the News, (Ind.), the Sun 
eas Live Stock Journai (commercial). 
The weekly papers of prominence are the /n- 
diana State Sentinel (Dem.), 35,000; the Non- 
conformist (Populist), 34,000; American 
Tribune (G. A. R.), 35.000 5 the Freeman 
(colored), 15,500; /ndiana Farmer, 27,8003 
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Indiana State Journal (Rep.), 15,500; West- 
ern Horseman, 15,500; and many others, 
both weekly and mouthly, the organs for di- 
versified interests, 

The other leading cities of the State of over 

,c0o population are as follows: Evansville, 

‘t. Wayne, Terre Haute, South Bend, New 
Albany, Anderson (est.), Richmond, Lafay- 
ette, Logansport, Elkhart, Muncie, Michigan 
City, Jeffersonville, Elwood, Madison, Vin- 
cennes, Marion, Kokomo, Huntington, La- 
porte, Peru, C.luinbus, Crawfordsville, Wash- 
ington, Frankfert, Hammond, Seymour, Shel- 
byville, Wabash, Valparaiso. 

hese cities are well represented with 
dailies, and in nearly every instance with 
weeklies, which go to the surrounding and 
adjacent counties, 

The principal daily papers outside of the 
city of Indianapolis, whuse patrons are almost 
entirely in Indiana, are: Evansville 7rzdune, 
Evansville Courier, Ft. Wayne Gazette, Terre 
Haute Express, South Bend 7ribune, New 
Albany Ledger, Anderson Democrat, Rich- 
mond TJelegram, Lafayette Journal, Logans- 
port ¥ournal, Elkhart Review, Muncie News, 
Michigan City News, Jeffersonville Mews, 
Madison Courier, Vincennes Commercial, 
Columbus Refudlican, Crawfordsville A rgus- 
News, Shelbyville Democrat—all of which 
have weeklies. 

Those papers published outside of the city 
of Indianapolis, having over 5,000 general 
circulation, are as follows: 

American Agent......Boyleston....... 
School Herald......... Daldheroenh oe 
A. O. U. W. Recorder. Evansville 
Business Guide. ...... Ft. Wayne 
Huntington,... 
.... Lafayette 

Power & Transinis ion.Mishawaka.,... 
Ave Maria Notre Dame... 
Taxpayer 
Clover Leaf......... .South Bend.... 
Locomotive Firemen’s 
... Terre Haute... 


60,000 


Magazine 
Brass Band... 
Inter-Mountai 

The State is dotted with manufacturing 
plants, Eva :sville having more manufactorics 
to the population than any other city west of 
the Hudson River. Coal in the latter city 
costs only 62 cents a ton, Indiana's diversi- 
fied lines of railroads and water-ways bring 
in ore and lumber at low rates. Indiana, the 
home of hoop-poles, frog farms, swamps, 
Posey County and Tippecanoe, may be the 
butt of many a jest, but she has given us 
some renowned sons and added to literature 
some memurable pages. When it comes to 
advertising in her newspapers she makes 
more money for her patrons than any of her 
sister States, If- your advertisement, well- 
placed, does not go in Indiana, it will not 
take anywhere. Frank S. Gray, 


ee 5 
KEY WEST AS A NEWSPAPER FIELD. 
Key West, Fla., March 31, 1894. 
Editor of Pwinters’ INK : 
Dear Str—In a recent number of your 
journal, you had an article on Florida papers 
which did Key West papers an unintentional 


injustice. In this, you should recollect that 
Key West is peculiarly situated on an island 
containing only about 3 square miles (1,800 
acres), sixty miles from the mainland of 
Florida proper, but nearly 240 to the nearest 
tailroad that connects us with the great out- 
side world—namely Tampa. Yet, on the 
other hand, we are only eighty miles from 
Havana, Cuba, trom which place at least half 
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our population comes, Thus from a news- 
paper standpoint, we have only 9,000 inhab- 
itants, instead of 18,000 as the government 
census of 1890 gave us. Again, owing to our 
position, 250 miles from the balance of Florida 
(settled portion), we have not, nor cannot ex- 
pect, any subscribers or business, except 
among local-men and business huuses. Now, 
while you say that the make-up of the Key 
West papers, etc. (meaning about this, I do 
not quote your exact words), shows them to be 
inferior, etc., to other cities of our population, 
you forget all these three, besides overlooking 
another most important one, which is this— 
we have to pay cable rates for all messayes 
received—the cablegrams of the Eguator- 
Democrat (usually about one column) costing 
fully as much as Florida’s leading newspaper, 
the Jacksonville 7imes-Union. Again, we 
have not the advantage of a weekly edition 
(having tried this several times) mace up 
from our daily, because, as we cannot have 
any outside circulation, we must look to the 
city alone for weekly subscribers, and natu- 
rally all those who will take a local paper take 
the daily issue. 

But now, as to the benefit to advertisers, 
we can add this: The newspapers of Key 
West, the Eguator-Democrat, fourteen years 
old and sole newspaper of the city, many 
times, and virtually is now, covers a unique 
field, and one that always pays those who 
plough it. 

It is impossible to reach the people of Key 
West except through its columns, and we 
make the challenge. Trusting that in the 
interest of fair play, as well as in the cause of 
enlightenment, you will publish this, I re- 
main, sincerely yours, 

Cuas. B, PENDLETON, 


Mr. Pendleton has been the president of 


the Florida Press Association for the past 
four years.—Ep, Printers’ Ink. 
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OaKLanp, CAL., April 2d, 1894. 
Editor of Printers’ Ixk: 

While in my rounds of California towns I 
had occasion to look for the 77bune office, 
in the city of Oakland, 
» and this picture of its 
office building published 
in the American News- 
paper Directory for 
4 1893, would seem to 
enable a person to lo- 
cate the office without 
difficulty, But I have 
Mito inform you that I 
could not find a 7) 74- 
une Building at all, or 
any building over 34% 
stories in the locality. The building occu- 
pied by them is 3 stories, occupied principally 

as a hotel. 
A few days ago I happened to be in Phila- 
= ——, and, noticing the 
building occupied by the 
Press, was struck with 
its resemblance to the one 
that I could not find in 
Oakland, You don’t imag- 
ine that the /’ess people 
have bought the 7,r7d- 
une's structure and re- 
moved it, do you? Just as 
strange things have been 
= done, I know, for there 
stands in Chicagu to-day an old tobacco ware- 
house that I saw in Richmond before the war. 

Anxious INQUIRER. 
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ADVERTISING FOR RETAILERS. 
Edited by Charles Austin Bates. 


vertiseme: 
to retail adve' 
department, 


nts for critici and ion ; to 
j to send ideas, experiences 
ink is a clearing-house for 











I have from R. W. Robertson & Co., 
dry goods dealers of Brantford, Ont., 
several of their recent advertisements. 
They ask whether I ‘‘think they are 
striking without being offensive.” 

The ads are of the character which 
makes criticism very hard. I will have 
to take refuge in the question, ‘‘ Do 
they sell goods?” ‘That soon tells the 
story as to the merit of any advertise- 
ment. 

I am inclined to believe that these 
are good ads. Almost all of them 
begin with a more or less humorous 
story, which is made to lead up to the 
list of prices for the day. The one I 
reproduce is, I think, a fair sample of 
the general style : 


They All Get Something. 





1 imental 
ROM a bushel of corn, a distiller gets four 
allons of whiskey, which retails at $16.00. 
he Government gets $3.60; the farmer 
whoraised thecorn gets gocents; the railroad 
gets $1.00; the manufacturer gets $4.00; the 


retailer gets $7.00; the consumer gets six 
months, and the policeman gets paid for run- 
ning him in. 

You'll get something too if you run in and 
see the new lines of Dress is we open out 
this week—you'll get an agreeable surprise 
and perhapsa dress. Monday we opened 15 
cases of new dress materials and laces with 
some French Flowers, novelties that left the 
other side of the fish pond only four weeks 
ago. These are significant of the close prices 
we sell at: 

(Prices.) 

While the stamp of truth will not carry a 
letter through the mails, yet in this announce- 
ment it will carry conviction to scores in need 

of above goods and not averse to saving. 


Big 72 R. W. Robertson & Co. 





I can readily understand how people 
would get in the habit of looking for 
these ads, and of reading them pretty 
thoroughly. Still, Messrs. Robertson & 
Co. look to women for the bulk of 
their trade, and women, as a rule, are 
not humorists, and in a great many 
cases do not appreciate humor. This 
is all theory, of course, and if the ads 
bring women into the store, that is the 
truest test after all. 

There are a good many very striking 
prices in the ads, and if all the state- 
ments are actually true, as the ads say 


they are, I have not much doubt that 
they have been very effective. 
% # 

St. Charles, Mo., has several fairly 
good papers, and still Mr. O. E. Gut- 
tery finds it necessary to get out adver- 
tisements in the shape of dodgers. 
For that kind of advertising they are 
very good. Most of the subject mat- 
ter is made up of prices, and it may 
be that they are profitable. Still, I 
believe that the same matter put into 
the papers would have a great deal 
better effect. Besides the direct return 
which may come from the advertise- 
ment, the regular publication of a busi- 
ness announcement in newspapers gives. 
the store a certain standing, and pos- 
sesses the power to produce cumulative 
results, which a dodger or circular can- 
not have. 

I think it is safe to say that nine- 
tenths of all the money paid for dodg- 
ers and hand-bills is wasted. It is, 
figuratively and literally, ‘‘ throwing 
money into the street.” 

If a dealer thinks it advisable to get 
out any sort of printed matter he ought 
to spend money enough to have it 
nicely ‘printed on good paper, and 
should try to make it of such a char- 
acter as would insure preservation for 
a short time at least. A mere dodger 
thrown into the yard or doorway is . 
generally regarded as more of a nui- 
sance than anything else, and I think 
really hurts the business oftener than 
it helps it. 

* 

Charles F. Jones, who conducts the 
‘* How to Advertise” department in 
the Dry Goods Chronicle, and who also 
manages the advertising for the New 
York Store of Louisville, Ky., has sent 
me a large batch of his advertisements. 

The most striking thing about them 
is the display. The ads stand out very 
well in the Louisville papers, which are 
much given to big black letters and 
muddy looking cuts. Mr. Jones uses 
enough white space to bring his ads 
into striking prominence by contrast 
with the others. 
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I think that in a great many cases in 
tthese ads, as well as in others, there is 
-waste of space in the display. A de- 
partment house generally takes enough 
‘space to,make their ads prominent 
merely by virtue of the size of the ad. 
That accomplishes the purpose of the 
big type and isn’t nearly so expensive. 
There is, however, a great diversity of 
opinion on this point, some of the best 
and most successful houses in the 
country using the big display idea and 
a great many others using practically 
no display at all. 

Display is undoubtedly desirable, 
but free translation of the word means 
merely prominence, and if this can be 
obtained by the use of solid pica, it is 
just as good and very much less ex- 
pensive than screaming head-lines and 
black borders. 

Mr. Jones uses in his ads what I 
would call the ‘*‘ Chicago” style. Any- 
body who is familiar with the Chi- 
cago Sunday papers will understand 
what this means at once. It is directly 
opposite to the Wanamaker idea, which 
I personally consider very much better. 

Here is one of Mr. Jones’ ads, 
which gives a general idea of the style 
he uses, and which I think cannot have 
failed to bring the desired trade: 








The Stewart Dry Goods Co- 


(INCORPORATED.) 


NEW YORK 
STORE 
Dry G00ds wortons. 


LOUISVILLE, KY. 
GENTLEMEN, 





We 
Have 
8,000 
Pair. 


If they are darned they are uncomfort- 
able, and if they are uncomfortable it is 
time to buy new ones. 


HERE 1S 
A SPECIAL: 

Men’s Fine Sea Island Cotton Socks, 
high spliced heel, fast colors, in 9 =O 
Tans and Slates, wonders at ra) 

It will be a long time before your toe 
will wear through these. 














For Shoes—(By WW. S. G.). 
Fix Your Feet. 


3uy our Famous, Fine Fitting, 
Finely Finished, Fancy and Fasci- 
nating ‘* FOOT FORM ”’ Shoes 


For Five Dollars. 
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For Pianos—(By E. French, Red 
Bank, N. J.). 


. 





Our 


Bargain 
Counter. 


We never expect profit on Pianos and 
Organs taken in trade, but are glad 
enough to get our money back. Now, 
whether it is our easy payment sysiem, 
our moderate prices, or the excellent 
reputation of our instruments we dun’t 
know ; but trade has been good, and many 


Square Pianos 


and used Organs have come to us in ex- 
change, until we are badly cramped for 
room. So much so that the following are 
offered at a littie below what we allowed 
for them. and examine—and no 
hints to buy. 
4 Upright Pianos, $175 up. 
"4 Square Pianos, 25 up. 
Organs, - = 40 Up. 














for Furniture. 


BURGLARS ABROAD 


You had better, if you are unprovided, 
secure a kitchen safe. 

Burglars will find no difficulty in 
breaking intg it; but you will find it so 
useful that you will wonder how you 
ever got along without it. We have 
just received a large assortment, 

We have a few of that carload of 
cheap Chamber Sets left; only a few 
more. The cheapest and best ever 
brought to this valley. 





For Furniture—(By C. A. Bates). 
ABBBABRABRBAABRABEBABRERS 


True Economy 


lies in buying good things. Good 
things need not be high priced. 
There's a certain hard wall of facts 
and figures, however, that stands 
- between possibility and prodigal 
— ‘There are certain prices 

low which no good, honest fur- 
niture can be bought. Those 
prices are ours. If you pay less 
= get less. No use dodging a 

‘act. 
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For Furniture. 


MANY YEARS AGO 


The people of Arizona lived in caves 
of cliffs, ate and slept upon the ground. 
In those days there were no furniture 
stores, 

To supply the demands of these 
changed times we are selling solid oak 
Chamber Sets at prices which leave us 
but a small margin of profit. Only see 
them. 
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For Shoes—( By O. P. Knauss). 


After the. 
Winter is Over. 


After your feet are sore from wearing 
rubbers and overshoes, and the other 
shoes are pretty well worn and out of 
shape, you want to get anew pair. If 
we are correct, then come to us and we 
will please and ease you. We have re- 
ceived a fine stock of all kinds of goods 
for the spring season, and not only that, 
but to wear throughout the other 
seasons. Our shoes are well made, 
comfortable and low in price, 





For an Installment Furniture Dealer—(By 
C. C. Scott, Murphysboro, Iil.). 


‘A COMEDY 
in Five Acts. 


Scene—The Store of B. Blank & Co. 

Time—Every day. . 

Tableaux—Grand exhibit of Beautiful, 
Durable and Serviceable Parlor and Bedroom 
Furniture, &c. 

Act 1—Low Price: 

Act 2—Weekly or ‘Monthly Payments. 

Act 3—The People See, 

Act 4 - The People are Delighted. 

Act 5—The People Buy. 





For a Druggist—(By E. L. Couillard). 


It Is - 
Reasonable 
To Think 


that a pill, with a gelatine or sugar coating, is 
very slow of solubility in the stomach, It is 
also a self-evident truth that a tablet, held ~ 
shape simply by compression, is at once 
integrated and its curative power felt cm 
soon after it enters the stomach, In the one 
case — minutes to a half hour is required 
=< simply dissolve the coating. In the other 

A tablet begins its work as soon as 
swallowed. This is why the 


Philomel 
Headache Cure 


is in tablet form. Time lost in dissolving a 
coating means a delay in relicf. We like to 
have our headaches cured as soon as so 
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For Hats—(By R. F. R. Huntsmann). 
Say 
It 
Quick : 
‘¢ Kmox 
Asks 
Six.’’ 


Sort of ‘‘sticks’’ in your palate, 
doesn’t it? 
And when you pay s six dollars for 
a hat, that “ sticks” you, too, in 
adifferent way. 
FOR THEEE DOLLARS, 
that’s —, WE A SELL 
YOU HAT E TO 
ANY MADE 

Of course we have the latest 

shapes and shades of color 

proper for the season. 





For Shoes—( By C. A. Duke). 


ON’ WITH THE &t¥ 


NEw ! 
We have just received a new and com- 
plete line of 


SHOES, 
and we propose toclose them out at once 


and at very low 
PRICES. 
We can fit the Large, Small, Slim or Fat 


FOOT, 


as well as the Thin, Flat 
POCKET-BOOK. 





A shoe firm recently placed a misses’ $x 
shoe on the market, and tells the story in this 
wise: 


“Sing a ones of - cents, 


A misses’ dollar shoe, 
Six and thirty in a case, 
woe the thing for you, 
en the case is open 
The shoes upon the shelves 
Prove a great attraction, 
And almost sell themselves.” 
It might be revised to fit a retail shoe busi- 
ness very nicely. 





—it saves nerve energy. Try a package and 
prove the correctness of our theory. 


25 Cures 25 Cents. 





For a Grocer—(By C, A. Bates). 
Sugar Isn’t 
All Alike, 


h most be would say so, 
are Thow ‘erent grades of each kind. May be 
you think granulated is all alike, but it 
isn’t. It’s asmall thing, but we’re care- 
ful about it. If thereare twoqualities we 
always get the better one. 





For Curtains. 


WHY? 


Why is the curtain like a woman in the 
attitude of prayer ? 
Because it’s a shce-kneel. 


Our spring stock of silk and chenille 
curtains is on the shelves and anxious. 
to be on your curtain poles. The styles. 
are rather prettier than usual this sea- 
son, and if you care for such things it 
will be,a real treat to seethem. You 
are very welcome to do so, whether yeu 
wish to buy or no'. 
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IT DESERVES THE SOBRIQUET 
‘LITTLE SCHOOLMASTER.” 


Some time ago the Wisconsin Busi- 
ness University subscribed for a num- 
ber of copies of PRINTERS’ INK, to be 
used in their actual business depart- 
ment. That the idea has been a suc- 
cessful one is evidenced by the fgliow- 
ing letter and the accompanying ad- 
vertisements, which have been con- 
structed by students in the University : 

Business Department, 
Wisconsin Business University. 
F. J. Toland, President. 
La Cxossg, Wis., March 27, 1894. 
Editor of Prinvers’ Ink: 

According to promise we herewith hand 
you proofs of advertisements, prepared by our 
students, and published in the Winona, Minn., 
Daily Herald. 


INK. - 47% 


four months’ study of PRINTERS’ INK. 
There never has been a better proof of 
the rightness of the sobriquet, ‘‘ The 
Little Schoolmaster in the Art of Ad- 
vertising.” Here is an example of its 
actual use as an instructor. 

If a man has a reasonable amount 
of good, hard common sense, and if 
he will make liberal use of it in think- 
ing about his advertising, he will not 
generally go very far wrong, provided, 
of cuurse, that he learns previously 
from some source a few of the funda- 
mental principles. There is no better 
place to learn these than in the pages of 
PRINTERS’ INK. In the five years and 
a half of its existence, the shrewdést and 
most successful advertisers in the world 
have contributed to its pages their 
best ideas and the results 





If you consider them worthy 
of reproduction or comment, 





Men who mean 
Business . . 


Do not waste much 


If you need anvthing 


in the way of Plumbing, 
Gas Fitting, Rot Water, 
Air or Steam Heating, we 
ean please you. 


Coones & Maher, 


114 Center Street 














we will feel that our work in 
this direction is appreciated. 

You will probably remember 
that we began this work as a regular course 
of study about four monthsago. We consider 
some of the ads very good, and that they are 
accepted by business men is evidence that 
some others are of our way of thinking. 

We find Printers’ Ink very popular with 
the students, and very valuable, With best 
wishes, we are, Yours respectfully, 

Wisconsin Business UNIVERSITY. 


Of the ads which were sent with the 
letter are several which deserve com- 


mendation. The display in all of them 
is good, without exception. There 
are a few which show in their con- 
struction lack of business experience 
on the part of the writers. This, 
however, is a matter which will remedy 
itself. Those which I reproduce are, 
I think, up to the average of the writ- 
ing done, even by many of those who 
make a specialty of the business. 
These results have been obtained in 


Pyrus # 


a 

An exquisitely deluate and 
frag ant perfume that re- 
calls the almost 
memories of springtime 
orchards. 
pure flewer extracts. It 
ts Festing and unchange- 
able, qualities never found 
in inferwor perfumes 


Pyrus #* 


Is sure to please the most 
fastidious. 
freshingly sweet and nat- 
ural—a perfect boquet of 
liquid flowers. 


PITTMAN, 


of their experience. It 





“We'd rather be 


forgotten 
Compos:d of 





It is so re- 





isa record of facts. True, 
there has been and is a 
little theory mixed in, but, in the main, 
PRINTERS INK deals in actualities. 
Nothing comes by chance. Nothing 
is learned without intelligent effort. 
If one would know about advertising, 
he must study it. The best teacher is 
experience, and the next best is the ex- 
perience of others. That is what 
PRINTERS’ INK gives. It presents ad- 
vertising in all of its phases, from the 
standpoint of the publisher as well as 
from that of the advertiser. It covers 
the field of general advertising as well 
as that of local advertising. It should 
be the text book, and furnish a course 
of study in advertising for every busi- 
ness college in the country. Advertis- 
ing is growing more and more impor- 
tant every year, and the young man 
who expects to succeed must have at 
least a good general knowledge of it. 
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LARGEST CIRCULATIONS. 








The following is am alphabetically 

arranged list of all newspapers and 
periodicals credited with having issued 
regular editions exceeding 5,000 copies 
for the period of a full year, by the 
American Newspaper Directory for 
1894, which will be issued to subscrib- 
ers on Monday, April 30th. ‘The cor- 
rectness of circulation ratings given in 
figures, or marked with one asterisk 
*), is guaranteed by a reward of a 
hundred dollars ($100) in each and 
every case, to the first person who 
proves that the Directory was imposed 
upon by an untruthful report. While 
the annual revision of the American 
Newspaper Directory is in progress, 
every publisher of a periodical is af- 
forded an opportunity to place on file 
a true statement of his actual issues for 
the preceding twelve months. If he 
prefers a report more easily prepared 
he is permitted to file a statement of 
what has been his smallest issue, 

To be correctly rated costs no pub- 
lisher anything; all that he has to do 
is to know how many copies he prints, 
and state the facts. 

The significance of ratings indicated 
by capital letters is as follows: 
Exceeding seven thousand five hundred....F 
Exceeding twelve thousand five hundred...E 
Exceeding seventven thousand five hundred.D 
Exceeding twenty thousand 
Exceeding forty thousand 
Exceeding seventy-five thousand 

‘* A” is the highest rating accorded 
without a report from the publisher. 

A reward of $25 is at the disposal of 
any publisher who proves that a definite, 
detailed report of, his actual issues was 
furnished and was not accepted and his 
paper rated in accordance. 

ALABAMA. 
Birmingham, Age- Herald, +~--- © 


Birmingham, Great South, mont 
Montgomery, Advertiser, daily, 


E 
F 
5,500 


ALABAMA. 
mery, Aavertions, weekly, 700 
‘omery, Alliance Herald, weekly, . F 
ARKANSAS. 
Fort Smith, Elevator, weekly 
Little Rock, Arkansas Methosist, w 
eA. 
Los Angeles, Times, d 12, 
Los — 1 Califoruia Family Ledger, 
1 


Oakland " Enguirer, daily, 
Oakland, Tri une, Golly 
Record aloe, daily, 


San Francie, Chronicle, " daily (in- 
cluding Sunda, ay), 


Mont 
Montgo: 


Sz 


5, 
w'ly, 1, 


2B 
s2& = 


‘Be 








18CO, 


eekly, 
—— Bulletin. ‘daily, 
isco, 1 


Bulletin, weekly, 
isco, Evening ‘Post, daily, 
isco, Post, weekly, 
eee. Examiner, daily (in- 
Sunday), 
, Examiner, weekly, 
francisco, aes. " oe 


Francisco, Galitornta Voiketteund, 


eekly, 
San ‘Franciaco, California World, w’ly, 
San Francisco, News Letter and Cali 
fornia Advertiser, weekly, ” 43, 
San Francisco, Pacific Rural Press, 
weekly, 
San Francisco, Star, weekly, 
San Francisco, Wasp, weekly, 
San Francisco, Wave, weekly, 
San_ Francisco, California Illustrated 
Magazine, monthly, 
San Francisco, Golden State, = gama 
San Francisco, Overland Mont 
San Francisco, Pacific Staves Wateh. 
man, monthly, 
COLORADO. 
Denver, Colorado Sun, daily, 
Denver, Colorado Sun, Sunday s, 
Denver, Republican, daily, 
Denver, Republican, Sundays, 
Denver, Rocky Mountain News, daily, 
Denver, Ragky Mountain News, Sun- 


days, 

Beaver,’ Times, daily, 
Denver, Road, weekly, 
Denver, Rock Mountain World, w’kly, 
Denver, A. O. U. W. Record, monthly, 
Denver, Great Divide, monthly, 
Denver, Woodman, monthly, 

CONNECTICUT. 

Post, daily, 


, Sundays, 
monthly, 
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PR 
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s i 


F 
5,000 





F 
17,837 


* 
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Fa vs 
SES w eRe ofS 


P2nNK~e 25 
wes Z 
awSs5e Sane 


oe 
z 
FC) 


y, 
city, 
monthly, 
Sundays, 
DISTRICT OF COLUMBIA. 
Washington, Evening News, daily, 
Washington, Evening pine, daily, 
Washington, Post, da’ 
Washington, Army and Navy Register, 


eekly 
Washin A Kate Field’s Washington, 
weekly, 

Washington, National Economist, w’y, 
Washington, National Tribune, w xly, 116,! 
pom National Watchmai 

eekly, 


os 
rs 


34, 


Pe] 
Bow 8 vse 
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DISTRICT OF COLUMBIA. 
‘Washington, Public Opinion. weekly, 
ween. Woman’s Tribune, w’k vy 

American Farmer, semi- 


7,000 


mon ‘ 
Wash: n, Good Government, 
mo 
Washington, Hom ne, m’thly, 
Wepmene. Jenness iller Illustrated 
Magazine, month =f 
ington, National Illustrated Mag- 
= monthly 
ington, People’ s Journal, m’ly, 
m, American Uni versity 
er, quarterly, 


GEORGIA. 
Work, monthly, 
dail 


A 


14,500 
15,000 





Sundays, 
weekly, 


5 
m2> Ona 


a 
J 
i) 





gQ Baa” Bony 


Farmer, A 
‘Savannah, News, ’ 
ILLINOIS. 


pantagrar, dail 
Pant 





I Freemason, Ae ye 5, 
Public School Journa’ 


daily, 
w’kly, 


250 
606 
D 
235 
*F 
c 
D 
D 
D 
D 
D 
Cc 
F 
E 
Cc 
D 
Cc 
000 


3, 


Sundays, 
daily, 


~ 
# 


> 
siesta 


8 


Artisan, Tinner and 


a2 


eekly, 
Bee Journal, w’y, 
tee = | weekly, 


Traveler, weekly, 
of Gold, weekly, 
Union, weekly, 
— 


y, 
azette, y 
aad Trader, w *kly, 
American, weekly, 
m and 


penton Sci Ps 
Q 


# 


, weekly, 
weekly, 


weekly, 


3 


Ps 
I 
ww 


ILLINOIS. 


8 
Bva 


eekly 
eld and TY ste, 


Kirm Implement News, w'ly, 
Folke Vennen, weekly 
Gamla Och Nya Hemiandet, 


Fad 


Criterion, weekly, 
wee! — 
ae ily 


bs ee 
Ba 


eekly, 


Medi- 


2 


weekly, 
ra 


B83 


weekly, 
Christian Ad- 


weekly, 


»w'ly, 


eo 8 


weekly, 
weekly, 


w’y, 
w'ly, 


and American 
Shipper, w’y, 
weekly, 


pat» monthly, 
Hour Herald, semi-m’y, 
rniture Gazette, 


cago, American — + Breeder and 
ChiWool-Grower, month Wy 000 
Chicago, American Swineherd, m’thly, 23,000 
atcnss, Anguera’s Journal, m’hly, 7,000 
Chicago, Arts, monthly, 8,000 
Gatcage, Climax, monthly, 18,255 
Chicago, it Review, monthly, 
Gatonso, Dairy World, monthly, 
Chicago, Financial Review and Ameri- 
can pat lding Association News, 
mon 


hicago, Good Form. monenly, 
hicago, Holzarbeite ; Woodworker, 


mont y, 
ago, Home Journal, monthly, 
Home World, monthly, 
Household Guest, aay 13, 
y, 


. ‘oreste: 
AZO, niand Printer, monthly, 
gation Age, monthly, 
aes month 
. Mission Studies, monthly, 
National Harness Review, 


mthly, 

Chicago, Our Youth’s Friend, monthly, 
Chicago, Railway Carmen’s Journal ‘ 

monthly, 
Ihicago, Record of Christian Work, 

monthly, 

icago, sone Friend. monthly, 
Chicago, S. 8S. Lesson Illustrator, m’ly, 
Chicago, Switchmen’s Journal, m’thly. 
Chicago, Western culturist aah 
Live Stock Journal, monthly, 
Catengs, Western Druggist, monthly, 

hicago, Western Painter, monthly, 

nee World Wide Missions, m 
Chicago, Young Crusader, monthly, 
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oe $ 
Saves WOR Oss > yy Evin 2zS ros Smmm> = mo Eyam Ena 
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ILLINOIS. IOWA. 
Chicago, Young Ladies’ Bazar, m’thly, E om. City, Skolen og Hjemmet, semi- 


, Friends’ Bible School nm 
ter! ~~ D Vinten, Balirosd Telegrapher, semi- 
Chicago,’ Illinois State Association E 
Noi = a rf Waterloo, ery Journal, monthly, 7,100 

te, wi 
Railroad Trainmen’s Jour- KANSAS. 

Times, weekly, F 
_ ‘kman, m’ly, Cc 
8,450 
’ 6,213. 


eek’s Current, wee! : 

ne, i: eorly. Farm Jour 1.950 
Farmer, weekly, 

Odd-Fellow, ‘semi- 


Journal, m'y, 


7,524 


.~] 





2S 
Be 


S52 


25 


viorville. School News and Prac 
Educator, monthly, 
INDIANA. KENTUCKY. 


epstecien. American Agent.monthly, 57,804 —— ee oe eee 

tington, oo uide and Home 91,186 Louisville, ‘Commercial, daily, 

“ ie, Commerc’ ui 
Indianapolis, Journal, daily, 12}411 Louisville, Commercial, woeekie,” 
Indianapolis, Sunday Journal, S’ndays, 10,408 Louisville, Courier-Journal, daily, 
Indiana; polis, Indiana State Journal, Louisville, Courier Journal, Sundays, 
, Courier-Journal, weekly, 

evans, Post, Ry! 


Louisville, Times, al’y. 

Louisville, Christian uide, weekly, 
isville, Christian Observer, weekly, 13, 

Louisvil le, Farmers’ Home Journal, 


eekly, 
Louisville, Truth, Sundays, 
Louisville, Western Recorder, w weekly, 
Louisville, Fey ond Farm, semi-m’ly, 
—_——, Masonic Home Journal, seimi- 
month . 
Louisville, hop’s Letter, Monthly, 5, 
Louisville, Southern Manufacturer and 
lder, monthly, 


LOUISIANA. 


New Orleans, Picayune, pa 
New Orleans, Picayune, w 
How. Coteens, States (ineluding Gunday) 


New a States, semi- a 
New Orleans, Times. Democrat, a 
New Orleans, Times-Democrat, wee! ly, 
New Orleans, Christian Advocate, M4 bys 6,500 
New Orleans, Southwestern Christi 

Advocate, weekly, 5,532 








com 
=> 
<> 
= 
o 


ee: 
Indiana) pais, News, daily, 
Indiana polis, Sentinel, daily, 
= Sunday Sentiuel, Sunda 8, 
polis, Indiana State Sentinel, 


y, 
ty American Nonconform- 
American Sao. w'ly, 


, Freeman. ly, 

Indiana ana Baptist. weekly, 
lis, Indiana Farmer, week! ty. 
Indianapolis, Western Horseman, w'ly, 
1 Hanepotis, pographical Journal, 


semi-monthly, 

Indiana) ~ Agricultural Epitomist, 
monthl 

a l , Wheelmen’'s Gazette, 


Lafayette, "Echo. monthly, 
ore. Power and Transmission, 


mthly, 

Mount Vernon, Der Armen Seelen 
Freund. monthly, 

Notre Dame, Ave Maria, ya 

South Bend, Clover Leaf, mont ly, 

Terre Haute, Locomotive Firemen’s 
Magazine, monthly, 


IOWA. MAINE. 

Ames, Farm a Dany. monthly, Auburn, Young Folks at Home, m’ly, 10,000 
Cedar Falls, Lo Loyal Workman, nvthly, Augusta, Maine Farmer, week! F 
Cedar Rapids, Saturday Record, w’kly, Augusta, Illustrated H 
voter Rapids, Kvinden Og Hjemmet, semi-monthly, 

ge Augusta, Vickery’s Fireside Visitor, 
Cedar Rapids, Railway Conductor, m’y, ——_ monthly, 
Cedar Rapids wy School Mission- gusta, Comfort, monthly, 1a twy~-4 
yay Daughters of America, m’ly, oH 
Augusta, Golden Moments, monthly, «1 
Augusta, Hearth and ime month * 
Augen, peemeates © ‘amily Hera d, 


Augusta,” sHitustratea Good Stories, 


pa National Farmer and ‘Home 
azine, monthly, 17,772 
= 's Literary Companion, B 


Angora, Sunshine momtnte, 
Hous True’s Farming orld -— 
ousehold Magazine, monthly, 
Bangor, Commer 


Farmington, Sch 
farmington. School World, monthly, 
Lewiston, Saturday Journal, Satur- 
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a 2083 a os Pp 


y. 
appy Hours, 


Ae 


— 
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= mont Wy, 
Cedar Rapids. Western Penman. m'ly, 
Charles , lowa Teacher, monly, 
Charles City, lowa Temperance Maga- 
zine, monthly, 


Creston, Union yeeqgem. monthly, 
ee | Children’s ome Finder, 
Deocssd. Posten, weekly, 


Des Moines, Farmers’ syewene, cas 
Des Moines, Homestead, week 


57,695 


BR oe 
Boies 33 wen 


hly, 
Des Lge lows. Legion of Honor Her- 


» 


ald, m 
M 





oo ational Sabbath School 
month 
tern Garden and 


ase 
F) 8 


5,000 
Dubuque, Telegra; h, w eekly, 

Lyons. Ci Clinton Go, advertiser, triw'y, § Hyo74 
wi 


Sioux City, Journal, i dally, Sis 
Sioux City, Tribune, dai y, 6,215 
Sioux City, Western ‘Farmer and Stock- 

man, weekly, 
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MAINE. 
tiontiye Illustrated Jour- 


91,541 
Portland. Practical Housekee and 
Ladies’ Fireside Companion. m ne m'iy 150,778 
~_ —- 4 thi 16,871 
er mon 
Waterville, Firesid a monthly, 


MARYLAND. 
American, daily, 
a, Sandevs, 

America: 

Morning F Herald, any. 
Sunday Herald, Sundays, 
a weekly, 


Sunday News, Sundays, 
, daily, ad 


World dally 
tholic fe airror, weekly, 
} ah Ely 
Katho! tholische Volks-Zeitung, 


Polonia, weekly, 
Clover monthly, 5, 
Maryland d Churchman, m’ly, * 
Painters’ Journal, monthly, 13,000 


MASSACHUSETTS. 
monthly, 
and . 


2, 
37, 
19, 


Si. Slowdliivae 


8,729 
14,999 
F 


‘dail 
daily, 


Sundays, 
Sundays, 
‘ , weekly, 


weekly, 
and L. A.W. 


misanneed waste 


England Farmer, weekly, 
Sunday Afternoon, w’kly, 
weekly, 
weekly, 
, weekly, 40, 


wy pe ee 


§ 


w’kly, 
‘monthly . 
lway 


"Legion of Honor 


monthly, 
, monthly, 


22 SB ani 


Guide, 


monthly, 
Magazine, m 
monthly, 


28 i] & 
i : 
Scufosny Cmmo 


$2 


80,000 Boston, 


MASSACHUSETTS. 
Boston, Frank Harrison’s Shorthand 


Magazine, month 
Boston, Heainen non Children’s Friend, 


Boston, ti Ucathen Woman’s Friend, 
—_ 


14,183 


este: Home ine’ Market Bulletin, m’thly, 
Boston, Household, mon 
Boston, Household Com: on, m’hly, 
Boston, Junior Golden Rule, monthiy, 
Boston, Knights of Honor Reporter, 
month 
ton, é and Light for Women, 
monteiy. 
n, Massachusetts Medical Jour- 
— i monthly, 

Missionary Mozeie. a 
Boston, New England Ma: ly, 
Boston, Our — Men and ea Wenner 

month ly, 
Boston, Our Little Ones and the Nur- 


a monthly, 
monthly, 1 


4 ny, 


ow 


wisave = om 


a 


iy 
of Music, m’y, 16,142 
Monthly 100, 
Jo m'ly, 
monthly, 


and Dial 
r and Dial 
and Dial 
Boston, ° 


Boston, ’ 
Boston, 


~ 
= 


vq wahSSS Bq yy coms 


daily, 
and Courier, 


daily, 
and Art Maga- 


monthly, 


Pris 


w’kly, 


Rd 


= 
x 
335 


16,881 
Homestead, 


Farm and Home, semi- 
: m’y, 


im‘ty, 


rio¥ 


mopetty, 
monthly, 
dally, 


ria? 


ante 


Home 


53 


MICHIGAN. 
Battle Creek, Youth's Instructor, w’y, 
Battle Creek, Health, monthly, 
Caro. Home Life, monthly, 
Detroit, Familien Blaetter, weekly, 
—— evening News. ly, 
Free Press. 


3 


8,1 


Ss 


e285 


"39 wayne 


. Free 

. Journa! 

. Siehiee Volksblatt, weekly 

;. Tribune, daily, 

\rribune, ag 
roit, Tribune, wi 

Detroit, Commercial & _ and 
Mich: Home Journal, weekly, 

Detro urier, weekly, 

Detroit. Critic, Sundays, 

Detroit, Illustrated Critic, weekly, 
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weekly, 78,934 


21,882 St. 
20,593 St. 
Ovo 


weekly, 9, 
semi- 


D 

1H? 
5,250 
787 

F 


2 


Candie Soxs 


F &t. 


Medical 
- 10,082 
daily 10,647 
daily, 12,270 
’ 5,200 
m’hly, 
=, 
47,197 
m’ly, 52,333 
” 12,000 
MINNESOTA. 


Sundays, 


8 


, 
venska Q 
weekly, 
Svenska Folkets Tidning, 


Stock and Home, 


8 
SoS w 8 amoomoms 


8 


apy tobe 4 
Agricult- 


semi- 


2 


onvSanvim ss 


, Good Things, monthly, 
Northwestern Illustrator, 


~ 
a 


daily, 
Subiays, 
weekly, 
semi-weekly, 
weekly, 
weekly, 
System, 


~ 


ery 
— 
wn 
g 
S 


B85cn ‘fn BEwo wf 


weekly, 


~ 
150 


weekly, 
. Guide, gm fi 
Farmer ani 


monthly, 
monthly, 
Fellow 
monthly, 
Northwest 
Travelers’ Magazine, m’thly 
Westlicher Herold, semi-w *y, 
Winona, Westlicher Herold, Sundays, 


MISSOURL 
World, weekly, 
2 — 


ine, money, 


om 





@ 


, weekly. 
Sun, Sundays, 
and Kansas Farm- 
Dairyman, m’ly, 8 


5, St. 
8,417 
F $8 


weekl 
wekly, 
and Cath- 
World, w'ly, 


Glaubens, wy, 
Merch- 


weekly, 
Agricuiture,‘w’ly, 
, weekly, 
’ 
weekly, 
Sunda 78, 
and Export 
Fortnightly, semi- 
ir ¥ Folks, semi-m’ly, 
Home, semi-m‘ly, 


monthly, 
Journal of Educa- 


monthly 
and Stock- 


5 £ 


e st 


o wes 8 on whe o womSmiay 


— 
= 


Review, 


Brief, monthly, 
Magazine, m’thly, 
American Trade 


* Farm Journal, 


and Works, monthly, 
a. quarterly, 
* Quarterly, 
Quarterly, 


MONTANA. 


Anaconda, Standard, ey, 
Helena, Independent, daily, 


NEBRASKA. 


Lincoln, Nebraska State Journal, daily, 
Lincoln, Nebraska State Journal, Sun- 


da, 
Lincoln, ee Journal, semi 


Lincoln, ‘Alliance Independent, weekly, 
Lincoln, Nebraska Farmer, weekly, 
Lincoln, Western urces, weekly, 
Omaha, Bee, —o 

Omaha, Bee, w 

Omaha; World- W Hersid, daily, 

Oma ha, World-Herald, Santeve, 
Omaha, World-Herald, weekly, 

Omaha, Den Danske Pioneer. weekly, 
Omaha, Cultivator, semi-month] 
Omaha, Sovereign Visitor, monthiy, —_ 16,000 
Seward, Nebraska Workman, monthly, 12,000 


_ 
wo 
os 

Onn ZOOsE so sy 
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NEW HAMPSHIRE. 


Concord, Inde endent w'ly, 
Concord, Peo; zis y 
Manchester, a Vermer, w'kly, 
Manchester, Union, ton daily 
Manchester, Saturday legram, w'ly, 47, 
NEW JERSEY. 
Jersey City, Evening Journal, omy, 
Jersey Suey: Amsories ion 1 Fireside, mily, 
American Homestead, 
, American Household 
1, monthly, 
Advertiser, dail iy 
venin; News, laily, 


pames, if 
Sunday Call, weekly, 
—-4 Advertiser, weekly, 


NEW YORK. 
Albany, —_ Sunda 
Albany weekly 
y, 


ress, dail 
Knickerbocker, 


Do ma 
and Country Gen- 


























= 
Zoo Sas sony 


= 
os: 
ee 

s 


Freie Presse, 


daily, 


B.L.,m’hly, 9, 


F 
F 
E 
D 
Cc 
Cc 
F 
E 
500 
F 
F 
F 
596 
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23,122 

10,758 

S’ndays, Hi 839 

Sundays, 20; 315 
Union and Times, 


weekly, 
w’kly, 


’ 


n 
=] 
=] 


F 
6,431 

F 
27,750 
° 15,000 
5,000 
7,000 
8,000 


bi-m’y, 


Cc 
108,517 
’ ny 


9 & s 
Barr vde wm ws > 


‘ Mercury, d’ly, 
Sundays, 
nis, 


Courrier Des Etats-Unis, 
"Evening Post, dail 


y, 
Evening Telegram, daily, 
Herald, daily, 


Commercial Bulletin, » dally, 
New York, L’Eco D’Italia, dai ne 
New York, Mail and express, aw 
New York, Morgen Journal, d 
New York, Morgen Journal, a 
~~ York. Morning Advertiser, morn- 


a, York, Commercial Advertiser, 


ening, 
New York k Sunday Advertiser, S’ndays, 
New York, Morning Journal, daily, 


7 


60,7 


a ” 
Pata Saves 


= 
“I 
“ 


NEW YORK. 
New York, Morning Journal, Sun: 8, 
New Yore Neral wenaays, 
ew York, Suni ews, a) 
New —— ‘Mew Yorker Staats. Zeit- 


New fork, _™ Yorker Staats - Zeit- 
New York. § Sonntagsblatt Der Staats- 


Zeitung, Sunda 
New York, New 


Yorker Tages-Nach- 
y, 
Sonntags Nachrichten, 
undays, 
New york, New Yorker Volks Zeitung, 


New York, Sonntagsblatt, Sundays, 

New orork, New Yorker Zeitung, 
m 

New York, tew Yorker Herold, even- 

ng, 

York, 


New le Revue, S’d’ys, 


Press jane, Ty, On 


** 


Sippiigeq vp wm aU eo & Ube 


# 
Bree we smammrd 


Sund 
daily Yincluding 


unday), 
New York, World, evening, 
New York, World, Sundays, 
New York, World, weeny. 
New York, Apre, week: a 
New York, American Banker, weekly, S100 
New York. American Bank Reporter, 
quarterly, 
New York, Aimerican Economist, w’y, 
New York, American Machinist, w'ly, 
New York, American Woman's Illus- 
trated World, weekly 
nN zelwan, Amerikanische Schweizer, 


7,500 
D 


 & 


ss Bev >S vy 


eekly, 
ea ™ York, AMolictristisches Journal, 


eekly, 
New y York, "Boys of New York, wostty, 
New York, Catholic News, week ly 
New York, Christian Advocate, w iy. 
New York, Christian Alliance and 
sionar. 'y Wee ~~ 4 
New York, Christian at Work, va Sige 
New Y: York”, C Christian Herald and Signs 
of Our Times, weekly, 
New York, Christian Inquirer weekly, 
now By Christian Intelligencer, 


~~ 
mS 


New" York, ‘Churchman, weekly, 

New York, Clipper, weekly, 

New York, Court Journal and Official 

District Court Record, wee kly, 

Die Arbeiter Zeitung, w’y, 

Dispatch, Sundays, 

, Dramatic Mirror, weekly, 

Dramatic Times, weekly, 
ry Goods nomist, w’y, 

Electrical World, weekly, 

. Engineering and Mining 


gi 
S gSSonS5 mos o> 


Fd 


eekly, 

Evangelist, weekly, 
. Examiner, weekly 
Family Story Pa 
mameter, weekly, 

Fireside Mp gel w’'ly, 
New York, Forest and Strea: eek y, 
New York, Frank Leslie’s Tilustrated 


eekly, 
ew York, 
Catholic 


, w'ly, 


— 
p 


aya PPQam Ww mp Sr os 





Freeman’s Journal and 
ster, weekly, 


eek! 
New week Hebrew Standard, weekly, 
New York, Illustrated American, W "ly, 
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NEW YORE. 
New lustrated News, weekly, 
New York: pen > be = 3 
Ne ps Ng ans: rma and So- 


weekly 
New ¥ York. Irish n World ai and American 
Industrial Libe q 
New York, I 


New York, J 
New York, Judge, weekly, 
N ¥ on Katholisches Volksblatt, 


4 "Ledger, Bs sds 

k, Life, w 

3 ‘Litetar ~iniet, week! 
Journal, week y, 


4 1 Record. weekly, 
k, Metal Worker, week] 
y 


k, Musical Courier, wee 
k, Nation, weekly, 

ce National Police Gazette, 
4 "New Yorkin Lehti, w'ly, 
k, Observer, weekly, 

a uaa 


y, 


Fad 





~ 
S 


£ 


n 
S 


weekl 
whi, : 


a 
nonsuhBowcd> Basie eet ny 


= 
bd 


SP bb shel = 





— 
ao 


Drama, A 
Kew) York, Street & Smith’s New York 


eekly, 
New York, Sunday Bomnserat, Sundays, 
New York. qelegranh, w eekly. 
New York, Texas Siftings, weekly, 
New York, Town eh weekly, 


* 
| 


ork, Witness, week ekly. 
New York, Advocate and Family Guar- 
dian, semi monthly, 
New Tors. ‘American "analyst, semi- 
k. American Gardening, semt- 


th) 
k. American Medico-Surgical 


A 


Cc 
B 
Cc 
E 
F 
F 
B 
B 
300 
D 
D 
000 


no 
ang 





and s — Bulletin, semi. 
mo 

New York, Felegraph Age, semi-m’ly, 

New York, Agents’ Guide, monthly, 

New York, American Agriculturist, 
monthly, 

New York, YAmerican Lawyer, m’ly, 

New York, American Woman’s Jour- 
nai and the Business Woman's 
oe monthly, 


i r 


ei 


BEF + nw 


New York, “butter and Woodworker, 


nt! 
New ' York, ‘Business. money. 
New BS Capitalist, mont! nly. 
New York, Carpentry and Building, 


nth 
k Gassell’s Family Magazine, 


th 

k, Cassi % Cassier’s Magazine, m "thly, 

k, Century Magazine, m’thly, 

New York, Church Union, monthly, 

New York, Confectioners’ Gazette, 
monthly 

New York, Gosmopo! litan, monthly, 

New York. Curren M Literature, m’thly, 

New York, a. monthly, 

New York. Demorest’s Family Maga 
zine, monthly, 
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New —_ Der jpowentorer gatos Em- 
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New York. Sersope month i 

New York, Dr. Foote’s Health Monthly, 

— Yor 3 Domestic ‘Mon thly, thly 
ew rake’s Magazine, mon . 

New York, a Cireular a 

Chemical Gazette, m 

New York, El Comercio, n mont. 

Engineerin; agus, m em 
‘ancy page 

fashion and Fancy, m 

—— moasnly: 

r k Leslie’s Budget, m'y, 

New_York, "Frank Leslie’s Pleasant 


Hours, monthi 
Peenk’ Leslie’s Popular 


New_ Yor 
Month y. 

New York, French promele. m’ly, 

New York, ta Medico Farmaceu- 
tier, monthly 

New York, Gameland, monthly, 

New York, Godey’: azine, m'thly, 

New York, Gok thwai ’s Geograp i- 
cal agine, monthly, 

New York, Good Roads, monthly, 

New York, Hall’s Journal of Health, 


monthly, 
wey, York, Harper’s New Monthly 


ne, 
New York, Hearthstone, monthly, 
New York, Home and Country, m’thly, 
New York, Home and Fireside, m’th y, 
New York, Home Circle, monthly, 
New York, Homiletic Review, m’thly, 
New York, Hours at Home, monthly, 
New York, House Furnishing Review, 
month 
New York. 
ee oxork, 


New york, ‘lustrated Home Guest, 
monthly, 

New York, ‘International Journal of 
Surgery, monthly, 

New roe \ounal of Balneology, m’ly, 15,000 

New York, Journal of the Telegraph, 
monthly E 

New Yor K, Judge's Library, monthly, A 

New © York, ‘; Ladies’ Standard Magazine, 


New York. "Ladies’ World monthly, on. 1a 

New York, La Mode, monthly, 

New Y ork, La Mode de Paris monthly, 18, 00 

New York, L’Art de la Mode, monthly, Cc 

New York, Le Bon Ton and le Moniteur 
de la Mode, monthly, 

New York, Lieber’s Manual, monthly, 

New York, Locomotive Engineering, 
monthly, 

New York, Tkegasine of Art, monthly, 

New York, Manufacturer and Builder, 
monthly, 

New York, Menorah, monthly, 9,500 

New York, Merck’s Market Report and 
Pharmaceutical Journal, > 8,934 

New York, Metronome, monthly 

New York, Metropolitan and "ural 
Home, monthly, 

York, Missionary Review of the 

World, monthly 

New York, Modern Stories, monthly, 
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ousewife, monthly, 
Illustrated Companion, 


204,166 





Cc 
7,500 
20,302 
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New York, Nineteenth Century, 
ae * York North American 


nthly, 
New’ York, age monthly 
New York. Our Animal Frien mil 20, 
New York, Our Country Home, m’th ny’ 
New York, Our Homestead, monthly 
New York, Outing, monthly, 
New hs Paris Album of” Fashions, 

mo: 

New W York, People’s Home Journal, 


Phonogra hic World, m’ ily, 
‘opular Educator, m’thly, 
Popular Science Month. ly, 
. Power, monthly, 
. her’s Magazine, m’ly, 
Puck’s Library, monthly, 
Queen of Fashion, m’th y, 


view, 
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93,858 
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NEW YORK. 


New York, ver, mon g 
New York; bow, monthly, 
New York. Review of Reviews, m ly, 85,000 
New York; Revista Popular, monthly, 6,000 
New York, Romance, mont 10,000 
New York, Roofer, Tinner an ‘Sheet 
Iron Worker, month 

New York, Safety 
N ork, 
New York, 
New York, § 

York, 
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nny Hour, monthly, 

New York; Tailor, monthly, 

New York, Teachers’ Institute and 
Prac Teacher, monthly, 

New York, Teachers’ World, monthly, 

New York, Toilettes, mon nthly 

New York, Travelers’ Omicial Guide, 
monthly, 

New York, Travelers’ Ready Reference 
Guide, monthly 

New York, "Oniversity Magazine, m’ly, 1: 

New York, Welcome Friend, m’thly, 

New Les ng ‘Woman’s Work for Women, 
moni 

oes York,’ Woodward’s Musical 


nthly 

New: York, "ik itruist Interchange, 
oe York, Church Sunday School 

ns, quarter rly, 
New % York, Judge’s Quarterly, 
New York, Quarterly ilustrated, 
New York, Shoppell’s Modern Houses, 
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New York, Therapeutic Review, q’ly, 
Worker and Shareholder, 
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‘ range Co. Farmer, w’ly 
Na hkeepsie, Sunday Courier, ‘sday 3, 
Rochester, Democrat and Chronicle, 
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aily, 
Rochester, Democrat and Chronicle, 


of "Evening Ti daily, 
venin, mes, 
, Herald fd daily, 
—x ~L—{ * daily, 
, Union and Advert! ser, a’. 4 
orning Herald. 
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Fireside Reveries, monthly, 
, Green’s Fruit Grower, m’y, 
R ter, Vick’s Illustrated Magazine, 
aouse, EY 
Syracuse, vening Herald, daily, 
Syracuse, S Hi le 
Syracuse, S' Times, Sundays, 
Troy, Press, ress, daily 
Troy, Press, ly, 
Troy, Times, = 
Troy, Times, w ly, 
Troy, Northern ‘Bu get, Sundays, 
Utica, Press, d 
Utica, Saturday Giove, weekly, 
NORTH CAROLINA. 
Littleton, Youth, monthly, 
Raleigh, Biblical Recorder, gen 
Raleigh, Progressive Farmer, weekly, 
NORTH DAKOTA. 
Grand Forks, Normanden, weekly, 
OHIO. 
cinnati, Commercial Gazette, d’ly, 
nnati, Gazette, weekly, 
ti, Enquirer, daily, 
nnat Enquirer, ly, 
t Post, dally, Abend Press, 
evenin, 
sonntagsblatt, Sundays, 
ti, Times-Star, -_ y, 
ti, Times, se 
fribun daily, 
ti, Volksbiatt,  daity 
innati, Volksblatt, weekly, 
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OHIO. 
Cincinnati, Vestiiohe Mester, "Sapa 2 


Cincinnati, Volksfreund, w 
—_ nnati, Der Sonntag loegex’ Sun- 


jays, 
Cincinnati, American n Grange Bulletin, 
and Scientific Farmer, bg 40,000 
Cincinnati, American Israelite way 28,760 
Cincinnati, Christian Standard, w’kl 
ae mat. Der Christliche ‘Apologete, 


,000 
Cincinnati, Die Debo: weekly, 8,584 
Cincinnati, Herald and ibyter, w’y, D 
Cincinnati, Journal and Messenger, 
weekly, 9, 

ti, Light of Truth, weekly, 

ti, Lutheran World, weekly, 5,139 
t Wahrheitsfreund, weekly, F 
ti, Western Christian Advo- 


cate, w 
—_— Co-operative News, semi- 
Cincinnati, 


F 




















., Phonographic Magazine, 
ly 
_— '™ Rural Criterion, 


Cincinnati. "Haus und Herd, monthly, 
Cincinnati, Missionary Intelligencer, 


monthly 
Cincinnati, Tiqusical sBpeconger, m’ly, 
Cincinnati, Sunday School Journal for 
Teac mere, monthly, 
Gincinnats, serean Seiilor Lesson, q’y, 110,000 
Bible Lessons, 


Cincinnatt, 
monthly 
9,000 
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5,000 
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weekly, 
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in Bee Culture, semi 


Beacon, w 32/212 


New bes = ’ Dela: aware 
wi 


eekly, 
Farm "and Fireside, semi- 
’ 250,891 
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OHIO. 
PT gems Ladies’ Home Companion, wean 
merican Farmer and ’ 
Farm _ t. =f 
gfeld. Womankind, monthly, 
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0, 0; Evening Nev News, re, tally, 
venting Vindicator, a’ly, 


OKLAHOMA. 


Guthrie, Oklahoma State Capital, daily, 6, - 
Guthrie, Oklahoma State Capital. w'ly, 10,659 


OREGON. 


Gaaiowe 


PENNSYLVANIA. 
— nyt Augepere Sunday School - 
Philniel Iphia Baptist Superintendent, 


Phi 1, Bap tist Teacher, m’thly, 
Philadelphia, Book News, monthly, 
Philadelphia, Geyer, monthly, 
Philafielphia, Churc t Hom: 
Abroad, monthly, 

Philadelphia, Etude, *monthly, 18,000. 
Philadelphia, Farm Journal, monthly, 259,141 
rE manehy Food, Home and Garden, 


Philadelphia, Home een, monthly, 
Philadelphi ja, Items of Interest, m’hly, 
Phil eco sents of the Golden 


je, mont. 
Philadelp Baia, Ladies’ Home Journal, a0, 
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eekly, 
Journal, 
Reformed Church Mes- 


, weekly, 
Saturday Evening Post, D 


Saturday Night, weekly, A 
Sporting Life, weekly, D 
junday School Times, en 
Taggarts’ Times, S’nd’ys, : 
Agents’ Herald,m’thly, 110,238 
Annals of Hygiene, m’ly, *F 
Arthur’s Home Magazine, 


a, Association Notes, m’ly, 5,500 


Philadel hia, Lippincott’s Magazine, 


B 
Phi Medical Bulleti m’thly, 6,083 
Medical Summary, m’ly, 10,000 
Medical World, monthly, 25,000 
hia, New Peterson’s Maga- 


onthly B 
Our You ves le, m’ly, 46,452 
hia, Peoples’ azine, m’ly, im 
5. - 


Polyclinic monthl y. 
12,00 
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fable Talk, month! ay. 
ted States Official 
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n, Freiheits ‘Freund, d daily, 
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ttsburg er, Sundays, 
ittsburgh, Pittsburger . = 


dally 
Pittsbur zh, Pittsburger Beobachter, 
weekly, 
Pitesbureh, Pittsburger Volksblatt, 
Pittsburgh. Post, dail 
Pittsburgh, Post, ind 
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5, daily, 
’ Christian ‘Advocate, w’kly, 
. National Labor Tribune, 


, 
National Stockman and 
Farmer, weekly, 
PebareEe Presby terian Banner, w ly, 
Pitts h, United Pres byterian. w’kly, 
Pitteburen’ Bible Teacher, monthly, 
Reading, Eagle, dai aily, 
——— - Reformed Church Record, 


guanine tribune, daily, 

Scranton, Truth, daily, 

Scranton, Colliery Eni rineer, m’thly, 
West Chester, Local News, daily, 

Wess ore Success With Fiowers, 


onth 
Wilkes Seve , Record, fally, 

Williamsport, Sun, dai 

bob ae pe oe Prabie, wk’ He 

wil lamsport, Pennsylvania Grit 
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Sundays, 
York, Lutheran Missionary Journal, 
monthly, 
York, Sunday Schoo] Quarterly, 


1 8 


18,000 


RHODE ISLAND. 
Evening Times, dai 
sromias Bulletin, dati 

ven’ elegram. ly, 
Sunday Felegram, S’ndays, 

Journal, d 


Fr 
26,210) 
D 
D 
¥ 
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RHODE ISLAND. ilwaukee, Journal, hei 


Providence, Sunday Journal Sundays, ilwaukee, News, dai 


P ee, Sentinel, 
rovidence, Rhode Island Democrat, a Sund. acl ce, Sundays, 
Wisconsin 























1 
Provideuce, Home Guard, monthly, F  & urnal, -— 


SOUTH CAROLINA. Milwaukee, Deutsche Warte, semi-w’y, 


m” Milwaukee Erholungsstunden, w’ ki 
Sonrleston,. oe = thly, 50 Milwaukee, — und Gartenbau Ze: Zelt- 


SOUTH DAKOTA. Milwaukee, Catholic Citizen, weekly, 
wi - 
Aberdeen, Dakota Farmer, semi-m’hly, 1° -” — oer ang und Bauern 
Milwaukee, Excel or, weekly, 
TENNESSEE. Milwaukee, Peck’s Sun, weekly, 
Chattanooga, Times, semi-wee! Milwaukee, Telegraph, weekly, 
Chattanooga, Sunday Times, line, * Milwaukee, Yenowine’s “Tilustrated 
Memphis, Appeal-Avalanche, weekly, News, weekly, 
Memphis, Commercial, dail. ok Milwaukee, Der Tana dwirth, samt: m’y, 
Memphis, Commercial, wee! ly, Milwaukee, Advocate, monthl 
Nashville, American, week: Milwaukee, American Schoo 
Nashville, Banner, daily, ’ Journal, monthly, 
Nashville, Christian Advocate, weekly, Milwaukee, Western ‘Teacher, m’thly, 
Nashville, Cumberland Presbyterian, Racine, Wisconsin Agriculturist, semi- 


Nash iil Gospel Advocat kl eames 

as le, vocate, weekly, 

Nashville, Contederate Veterans, m’ly, MANITOBA, CAN. 

Nashville, Methodist Review of Mis- Winnipeg, Manitoba Free Press, daily, 5,541 
sions, monthiy it ve Manitoba Free Press, semi- 

Nashville, Sunday School Magazine, onnly, 

onthly, 


o BB Baw =e Sy ove von 
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NEW BRUNSWICE, CAN. 


SEEAS. St. Johns, Sun, weekly, 


Austin, coven By Foundation, weekly, 
o> a. NOVA SCOTIA, CAN. 
Halifax, Critic, weekly, 


southern Mercury, w weekly, 
Texas Baptist an Herald. w'ly, 
Texas jpaation, Advocate, w iy Cc ONTARIO, CAN. 
fexas Farm an nch, weekly, 
Texas Farmer, weekly, Cc Hamilton, »monthly, 12,933 
Fort Worth, Gazette, wee *p Hamilton, , 
Galveston, Kews, daily, ——s Temp- 
alveston, News, 
Houston, Pont, dally, okt 8,°83 weekly, 
ouston, Post, semi-weekly, 975 : : 
Houston, Foras bea , Sunday. weekly, 
San Antonio, E mi-weekly. 
Waco, Texas Bapti st tandard, w'kiy, 


UTAH. 
os leh City. am ae gy aes daily, 
Salt ke ae uvenile Instructor, St. Thom: Ensign monthl . 
semi-monthly F Toronto, ‘Eimpire, d da ally, y 
Salt Lake City, Contributor, monthly, 5, Toronto, Empire, w iy, 
Toronto, Evening — ally, 
VIRGINIA. foronto, prentng a daily, 
Dispatch, -— foronto, Globe, d 
Dispatch, weekly Foronto, Globe’ and "canada Farmer, 
oe daily ’ 
ble Reader, weekly, Poromte, Fan, dail 
Gnoisting Advocate, w’kly, F Toronto, Mail, w 
Farm Journal, monthly, ‘oronto, World. daily’ 
Foreign Mission Journal, Toronto, Sunday World, 
roronto, Canada Presbyterian, w’kly, 
American Farm and Horti- Toronto, Canadian Baptist, » weekly, 
quarterly, Toronto, Farin and Firea iien, weary, 
‘oronto, Farm an reside, weekly, 
WASHINGTON. Toronto, Saturda: Hight, weekly, 
Toronto, Sentine Oran 
Protestant Advocate, week 
Toronto, Truth, wee 
Toron nternational Good Templar, m’ y. 
T Ladies’ Journal, monthly, 
Massey's Illustrated, m’thly, 
Missionary Sao oe m’thly, 10,0009 


ura. onthly, 
Sunday School banner, & m’hly, ry os 
ae 2 2 4 Welland, Home Circle Leader, m’thly, 
heeling, Evening News, 4 
Wheeling, Sunday Register, Sundays, QUEBEC, CAN. 
Montreal, La Patrie, dail ‘A 8,000 
y, 


WISCONSIN. Montreal, La Patrie, weel 11,500 
weekly, Montreal, so cae, 6 29,500 
Montreal, La P we ly, 13,260 


phe Monde e, 
Fo = jj aaly: weekly, 


Y Bear, ally. 

* Family Herald and Star, w’y, 86, 
» Witness, = 

, Witness, w 

real, Le Cu itivateur, Jeeekty, 

, Sunday Morning News, ~ 
treal, Northern Messenger, bi-w’ly, 
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Post-Intelligencer, omy, 
Post-Intelligencer, wee. hy, 
Press-Times, daily 
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Turfman, weekly, 
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Displayed Advertisements 


so cents a line; $:00 a page; 25 per cent 
extra for s; specified position—tf granted, 
Must be handed in one week in advance. 


UPERIOR Mechanical Engra Photo Elec- 
SB trot pe Eng. Co.,7 New woe by -» Ne Ve 





STAMES FOR SOLES UQNS. 8 


PRINTERS’ INK. 


$100 
PER PAGE 

for both 
Magazines. 


Arthur’s~ 
Peterson’s. 


F. E. MORRISON, Adv. Mgr., 
500 TEMPLE COURT, N. Y. 








BEST 
MALF-TONE 
PORTRAIT, 


Single col., $ I oF5 


CHICAGO PHOTO ENG. CO., 185 Madi 


O 





Broadway, New York an 


CHURCHES! HOSPITALS 
AND SOCIETIES!! 
in need of money can raise any amount 
means of our pao Coin Mail Cand. 
Send for free sample and comprehensive 
planto ALVORD & CO., Detroit, Mich. 


ACCOUNTING. OFFICE ¥ MEN’S RECORD, 
Advanced Methods 
Request instructive cir 
cular, 


HENKY GOLDMAN, 
Inventor, 
143-149 La Salle St. 











Record Co., 
Major Block, Chicago. 





MENTION THIS PAPER 
WHES YOU WRITE. 


. For ppemen, bbe age Letter 
af Files, Letter Books, Circulars 
Printed Matter, Anythin 
Clean, Light, Strong, Hand- 
some, Portable. use all 
over United god Send for 

















y prom . 

y; less of t 
times. Every village oun 
city in the United States is reached. Experience 
further teaches that the greatest educational 
urnal of modern times is published by us, and 
hat our ae of 45, od proven, at 20 cents 
per line, b table results, to our 


advertisers. mney wl Fram teil a 
soi Soard Journal 181 World Bld 


“ng 
New York City. 


tell you 80. 


THE UNION GOSPEL NEWS, 


An Undenominational Religious Weekly. 
PAID CIRCULATION, 156,594. 
Rates to Hotel Advertisers, 30c. per Line. 
Published by THE GOSPEL NEWS CO., 
147 Seneca St., CLEVELAND, OHIO. 














For Schools and Office Men, 


ere as the best 
— ket Diction- 
202.,33,000 words), 
ah, 24 eid 
riting, D.BL00; 
244 p., $1.50; miner. 
92 p., Complete Pree tical 
.” _%, cheaper editions for 
a, Specimen 
pogse ree. TE PRACT CAL TEXT BOOK as 
lishers, 421 Superior St., Cleveland, Ohio. 


LEONARD’S Has 10,000 Cireula 
ILLUSTRATED tion, each and every issue. 


Actual avernge  tiast 
MEDICAL year (see Rowell’s Direct- 
JOURNAL, 











ory), 10,082 copies. 
DETROIT, MICH. 
medium. One-quarter oc- 
If You’ 
ou ve 
lished Weekly or Monthly—and 
What have you to offer? Com- 


Schools and Colleges, 
tavo page by aide of read- 
A Newspaper, 
it’s just what I want, 
munications — 





will find this a desirable 

VERY Low. Try it. Goes every where. 
hasn’t grown under— an estab- 

outright for a reasonable price. 


OF ANY KIND, 
RATES ing, one insertion, $7.50. 
A real live publication that grass 
b 
Vil Buy It 
F. 
Care LORD & THOMAS, » Chicago. 











ILLUSTRATED CATALOGUE FREE. 


LOCAL AGENTS WANTED. 





BUY DIRECT AND SAVE AGENTS’ COMMISSION. 


THE AMERICAN ADVERTISING CONCERN, 


| [Advertising Novelties. 


ae———Fence-Board and Oilcloth Signs. 
Rulers, Yardsticks, Wood Novelties, Etc. 


PRICES VERY LOW. 
Avoress 


JAMESTOWN, N. Y. 





PRINTERS’ 


TO WHOM 
(CAN 


WRITE ADS 
moderately well, 
ARRANGE DISPLAY 

with effect, 
SELECT MEDIUMS 
with discretion, 
ANALYZE VALUES 
with success, 
BUY ADVERTISING 
with economy, 
SAVE MY CHARGES 
in discounts. 


SERVE 


WITH SATISFACTION. 


CHARLES K. HAMMITT, 


NYTHING IN 
DVERTISING, 


231 BROADWAY, 
NEW YORK. 





“While there’ s Life 
there's Hope. 


28 West 23d Street, N. Y. 
v. F. SIRES, 


Bis Advertising mea tment. 
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A PIANO AT A NOMINAL PRICE. 


Schools and Newspaper Men, Attention! 


Chicago’s largest music house, Lyon & 
Healy, will soon move to a magnificent new 
building. They have a number of slightly 
used and second-hand pianos returned from 
World’s Fair, renting, &c., &c., which they 
have determined to sacrifice rather than 
move. They have divided them into four 
great classes. Class “A” Square pianos, your 
choice for $70. Class “B” Square pianos, 
your choice for $100. Class “C” Upright 
pfanos, your choice for $150. Class “D” Up 
right pianos, your choice for $19. Nearly 
all originally sold for from two to four times 
their present price. Almost all prominent 
makes are repr ludi among nu- 
merous others: Chickering, Knabe,Steinway, 
Weber, Decker, Steck, Fischer, &c. This is 
an opportunity that will not occur again, as 
Lyon & Healy have not moved for twenty 
years. Immediate attention is therefore 
necessary. The best plan would be to order 
a piano, leaving the selection to Lyon & 
Healy. However, they will send a list and 
full particulars upon application. Any piano 
not proving satisfactory may be returned at 
their expense. Address at their old sales- 
rooms, cérner of State and Monroe streets, 
Chicago. Distance is no obstacle in taking 
advantage of this remarkable chance to ob- 
tain a piano, for in proportion to the saving 
to be made the freight charges are insignifi- 
cant. Any banker or the publisher of this 
paper willaseure you of Lyon & Healy's en- 
tire re:ponsibility and record of over a third 
of acentury for honorable dealing. 








hon is hardly an article that cannot 
be profitably advertised in LIFE, 
where a general sale throughout the 
country is desired. The rates are rea- 


sonable in proportion. 








TAKEN 


334 DEARBORN STREET, CHICAGO. 





FAST PRESS AT A BARGAIN. 
6-Col. Quarto Double-Feed Babcock “ DISPATCH” Press 


(Speed 2800 per hour), used slightly more than one year, 
IN PART PAYMENT FOR ONE OF OUR 


‘‘NEW MODEL” Web Perfecting Presses 
(Speed 9 to 12,000 4 or 8-Paged Papers per hour.) 
DISPATCH IN GOOD ORDER. SOLD CHEAP IF TAKEN AS IT STANDS AT ONCE. 
CAMPBELL PRINTING PRESS & MFG. CO., 





160 WILLIAM STREET, NEW YORK. 
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KEY TO SUCCESS 


Where to Look For It. 


A lady came to me ‘on eee years ago and 
begged as a special favor that | ae her son, a 
boy of some eighteen summers, in my office and 

teach him business ideas and business methods. 
She stated frankly that he had tried several pro- 
fessions, but a or other he had fail 
everything he had undertaken. I gave him em 
Ppa RA in ‘my I Philadel hia’ olise and found 

im wantin; h in ambition and application, 
and at the md Por ten days sent him home 


in. 
His father called to learn the cause of his being 
dism: d I told him i oe that he was 





gineer, but his —- 
wanted him to et re to something a little more 
—- e did go on the railroad, and 
oer isa poe A en, pneee. in the employ of 
_ Chagas do nag R. R. He had tound the 
og Ae ess, because he’ had at last looked for 
it in the ri ht place. He would have found it 
earlier in life had he search 


rst. 
The industrial and financial road Geom life 
is lined with failures and wrecks to-day, be- 
cause some ple have at some time or other 
caught a glimpse of the key to success, but 
allowed it to slip from their grasp, through an 
imprudent siep. They may have lived beyond 
their means, or perhaps rrowed money in 
order to expand or increase the volume of their 
business. and most likely they looked for suc- 
cess in a wrong direction and failure resulted, 
while others in the same line of trade met ad 
versity with smiling faces and rode triumph 
antly through the storm. The one is prudent, 
the other rash and with no thought for the 
future. The one prepares for war in times of 
peace. The other anticip. tes only continued 
. and is ill-prepared for war when it comes. 
e one has found the aay to be ge et y 
ing good business method: 
business rules and practicing economy, fag in 
fact is the right man in the mght place. The 
other is, to use a terse exp ion, a misfit. He 
may be the right man, but he is in the wrong 
place. He should have been a doctor, a lawyer, 
a farmer, or a mechanic. poeeaee He did not 
find the key to success se, first, he looked 
in the wrong direction ; secondly, he employed 
the wrong measures to tin 
Delaware is not a large State, but Wilminzton. 
uite a la city—over 62,000 inhabit- 
the key to successful advertising in 
Delaware is to use THE MORNING News, the only 
morning dail in the State. 
In Philadelphia. Pa., use THE C 
into more nome than any other ‘Philadelphia 
rm ohtae all SS 
E _ > MORNING a. 
— Del «- i. reign Advtg., THE 
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SUMMER BOARDERS. 


THE 


National 
Tribune 


OF WASHINGTON, 








D.C. 
reaches the most prosperous 
people in every town in the 
North and West. 

Summer Hotel Proprietors 
would do well to use its col- 
umns to reach a paying class of 
patrons. Address 


THE NATIONAL TRIBUNE, 
WASHINGTON, D.C. 


Or BYRON ANDREWS, 
66 Pulitzer Building, New York City. 





DON’T BE FOOLED! 


You want some RIPANS TABULES. 
Your druggist’s supply is exhausted. 
He has something ‘‘ just as good.”’ 


Why does he say this? 
He thinks you a simpleton. 


He has a right to his opinion, 
But to express it 

So plainly 

Is brash. 

His opinion may be right, 
But his statement 

Is not true. 


Tell him so! 
Get what you ask for, 
or nothing. 
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REACHES rue 
HOMES! 


In the homes of 30,000 well-to-do 
persons in Wisconsin, Minnesota 
and the Dakotas 


\THE 
{WEEKLY 
{WISCONSIN 


is a regular and welcome guest. 
It is a “family paper” in the true 
meaning of the term, and is a most 
successful missionary for adver- 
tisers. 


THE EVENING WISCONSIN CO., 
MILWAUKEE, WIS. 


7 
7 





THE 
TOLEDO 
BLADE. 


The Daily Edition has the 
LARGEST CIRCULATION of any 
daily newspaper published in 
Ohio, excepting only Cleveland 
and Cincinnati papers. 
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The Weekly Edition has 
an immense general circulation 
—always over 100,000. 





For advertising rates, in either 
edition, address 





Eastern Branch Office : 
THE BLADE, 10 Spruce St., New York. 


———— TOLEDO, OHIO. CHARLES H. EDDY, Manager. 
PHEOSCESOOEEE OEE HES HH — 





9990S 09000005004 6066600600000000000000 


x====== === == SEs Sse ss SEs 











SGeobhbbhbeha hb bb bb bhihbbhbi bb bbb bbbbihbhbibhbhiiit 


ee eb be be be be be be bo bo bo bo bo bo bo bo bo bo be ba be be be be be i he hh 
. - .- + + + + + + + + + + + + + + te OOOH OOO +e +e + ee + +e Oe oe ee > 











Ss Sit stank 
VOLUME 6 6 N°6 3 bees) 
PRICE 25 CENTS PER YEAR APRIL 1894. "me out alae coineai 
t@” THE AMERICAN NEWSPAPER DIRECTORY FOR 159}, as well as every other 
recognized authority, gives COMFORT 


THE LARCEST CIRCULATION IN AMERICA. 


One Million two hundred and twenty-one thousand copies every issue. 
Facts and Figures under oath. 
That’s why, if you put it in ComFort it pays. 
Send for a copy and note the recent improvements which are aiding over four thousand 
new paid-up yearly (and 2 years ”) subscribers aad week even in these times of ———— 
Space of agents or of us. THE GANNETT & Morse ConceRN, Publishers Comrort. Ho 
Office, Augusta, Me. Boston Office, John Hancock B’id'g. New York Office, Tribune BI'd's “4 
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FOR 


your Daughter's Collection 
a 


A PRINTERS’ INK 











Souvenir Spoon 


SOLID SILVER. 
GILDED BOWL. 


Mabe By TIFFANY. 


Persons who wish a PRINTERS’ 
INK SOUVENIR SPOON may, by 
reading the advertisement printed be- 
low, learn how it may be procured. 


JRINTERS’ — likes to see what sort of circu- 


tro 
for of 
— boy to save it for us! Send us every Satur- 
y have accumulated within a week. 
If what you send’ isa larger lot than we wi fe 
from any one else for the week, we will send 
a silver pon and another and another, j 
long as he lot you send is larger than Gameen 
from any other — Please observe: Circu- 
lars from newspapers or others who use them 
for the purpose o soliciting advertisements are 
what is wanted —not ondiery business circulars. 
Add _— PRINTERS’ INK, 10 Spruce St., New 











THE FIRST SPOON was sent, January 13, to Messrs. Blackmer Bros. 
& Co., 41 Fast Indiana St., Chicago, II], THE SECOND, January 20, to 
the Bowker Fertilizer Co., 29 Beaver St., N.Y. THE THIRD, January 27, 
and THE FOURTH as well, February 3, went to Mr. Frank R. Miller, 
43 Chatham St., Boston. THE FIFTH, February 10, to Mr. W. W. Bennett, 
Sec’y of the Air Brush Manufacturing Co., Rockford, Ill. THE SIXTH, 
February 17, to Standard Silver Ware Co., 38 Pearl St., Boston. THE 
SEVENTH, February 24, to Columbia Engraving Co., 32 Hawley St., Boston. 
THE EIGHTH, March 3, to Miss Irene Day, New Market, N. J. THE NINTH, 
March 10, to Miss Laura Place, Montclair, N. J. THE TENTH, March 17, 
to Frank L. Erskine, Brockton, Mass. THE ELEVENTH, March 24, to The 
Larkin Soap Mfg. Co., Buffalo, N.Y. THE TWELFTH, March 31, to Arthur 
Donaldson, care Ladies’ World, New York, THE THIRTEENTH, April 7, to 
Mr. F, C. Ringer, Fordham Heights, N. Y. 
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ABOUT MY OWN BUSINESS. 
By Charles Austin Bates. 


This is an advertisement. It isn’t 
set in reading type for the purpose of 
deceiving anybody, but simply because 
I have a good deal to say and | don’t 
want to use more than one page. 

If you contemplate employing a 
writer now, or in the future, it may 
pay you to know about my methods. 

I have had experience on both sides 
of the advertising problem. I have 
been a publisher and solicitor, and I 
have managed the advertising of a de- 
partment store doing a business of a 
million or more a year. 

The more I learn about my business 
the better I like it, and the more faith 
I have in it. 


* # 
* 


I do all sorts of writing for business 
men. Everything from a two-line ad 
to a descriptive book or catalogue. I 
even have arrangements whereby I can 
supply to order poems, or essays, or 
lectures, or stories, or a complete novel 
if need be. I can furnish drawings, 
engravings and electrotypes. I take 


full charge and deliver the completely 
printed circular or book if you like. 


* 
* 


I have made rather a speciaity of 
retail advertising and medical advertis- 
ing. In the retail business I have two 
ways of working. When a dealer wants 
merely bright, catchy, convincing adver- 
tisements, the ideas for which may pos- 
sibly be used again in another part of 
the country, 1 write 50 ads for $25. 
That is to say, on receipt of $5 I write 
5 sample ads. If these are not satis- 
factory I return the money. If they 
are satisfactory I will contract to fur- 
nish 50 more ads for $25, all ads to be 
used within one year and to be ordered 
in lots of not less than ten each. 

I am careful in the preparation of 
these ads because I expect to use the 
ideas in them several times, re-dressing 
them to fit each new locality. I do not 
send similar ads to any two merchants 
in the same State, so there cannot pos- 
sibly be a conflict of interests. ‘The 
ads are mot ‘‘ ready-mades.” They are 
made to fit the business, and if they 
don’t suit they are replaced with others 
that will suit. This service is desira- 
ble on the score of economy, particu- 
larly in the smaller cities. 

When special care and study are 
required, and where the ads must take 
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such an individual character as to be 
entirely useless in syndicating, I charge 
never less than $1 each and sometimes 
more. Five samples, $5. (Dealers 
who will use from 3 to 6 per week are 
invited to write for special estimate.) 

I am familiar with most of the retail 
businesses, and my work for retail 
dealers has been invariably satisfactory. 
I have, I suppose, more than 200 let- 
ters of commendation from retail cli- 
ents whom I have served. 

* % 
7 

I like to write medical advertise- 
ments and circulars, and I have been 
abie to please quite a number of clients. 
I understand some little about medi- 
cine and that helps me. Ordinarily I 
charge about $5 for a single medical 
ad, and about $20 or $25 for six. The 
great difference in the work makes a 
fixed price impossible, but I will be 
glad to make an estimate at any time. 
‘The same may be said of anything out- 
side of retail lines. 

In all cases my charges are moder- 
ate, and if 1 think my work will not 
pay you at the price I should have to 
charge, I will teil you so. 

I try to make both the work and the 
price right, because I am in this busi- 
ness for life. Your second order is 
just as good as your first, and I want 
both. 

Whatever the business is I bring to 
bear on it a clear business insight, 
common sense and the faculty of tell- 
ing what I know and see, in a reasona- 
ble, forceful, convincing manner. If 
that is what you need, write to me. 

And remember this. I undertake 
to do as good or better work than you 
have had before, whether the price is 
50 cents or $50. 


I HAVE 
MADE A BOOK 


It is called “* Advertising for Retailers.” 
It has 64 pages and co:tains the best I 
know about retail advertising. It ought 
to be worth $10 to any man who will 
read it carefully. 


25 Cents is the Price. 
(Stamps or silver.) 
CHARLES AUSTIN BATES, 
Vanderbilt Building, N. Y. 
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WILSON’S’« 
RAVEN 


BOOK WORK 


AND FINE 
BLACK |:2::< 


PRINTING. 














Unsurpassed by any ink in the market. 
Does not skin, nor harden on the rollers or disc. 


Can be used ou all classes of paper, and dries quickly, 
just as its name designates, a RAVEN BLACK. 


Printers appreciate what a saving there is in buying 
this ink! 


There is no waste, as every speck of it can be used. 


The last ounce will work as clean as the first. 





Educational institutions doing their own printing should 
try this ink before ordering elsewhere. 

We refer you to the State Agricultural College, Manhattan, 
Kan., and the Lafayette College, Easton, Pa. | 


Sample Package (one pound) One Dollar. 


DELIVERED FREE TO ANY ADDRESS WHEN 
THE CASH ACCOMPANIES THE ORDER. 





ADDRESS 


W. D. WILSON PRINTING INK COMPANY, wmirec, 


10 Spruce Street, New York. 


BEER 


, 
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INK. 


EUREKA! 


3 7 ranslation: “1 (william Johnston) have found it.” Sg 


A new, novel and effective method for the economical and 
advantageous purchase of News Inks. 


It has been considered something to laugh 
at, but it is nevertheless a serious tact, that a 
few years ago an ink agent 
offered me five dollars for 
my own pocket if I would 
purchase a barrel of his 
ink for use on the Herald, 
he evidentiy being igno- 
rant of the tact that I was 
not only manager of the 
Herald, but had money 
invested in the institution. 
This occurrence has oftea 
brought to my mind the 
query whether it is not 
possible for some better 
plan to be adopted for 
the sale and purchase of 
this needful article in a 
printing office. It is avery 
open secret that nearly 
every ink house—if not 
every ink house—has an 
account for expenses, the 
money for which goes into 
other hands than those of 
the real buyer for the newspaper. Almost any 
plan that would do away with this vicious cus- 


ARTHUR JENKINS, 


tom would be satisfactory. Again, the counts 
is more than effectively canvassed by ren 
ing men, and these men’s 
expenses must necessurily 
in the end come out of the 
consumer. It seems to me 
that, if some inventive gen- 
ius could complete a plan 
whereby this saving could 
be made, a reduction in 
the cost of the article to 
newspapers would ensue. 
Besides, the same ink is 
sold in different places all 
the way from 44 cents a 
pound up to 8 and, per- 
haps, ro cents. Of course, 
a large consumer natu- 
rally expects to get goods 
cheaper than a_ smaller 
one, but it is not possible 
to justify differences as 


great as the wide range 
that I have just indicated. 


of 
N. ¥, 
Jor F.b- 


— Arthur 

the Syracuse, 
Herald, in Newspaperdom 
ruary. 


Senkins, 





I am the inventive genius that Mr. 
Jenkins saw in his mind's eye. 

I have completed a plan whereby 
the greatest possible saving in the 
price of News Ink can be made. 

It is new ! 

It is novel ! 

It is revolutionary ! 

Me and John Randolph invented it 
together, and John used to call my 
plan ** The Golden Rule.” 

It is simply—‘** Pay as you go!” 

It reduces the price more than half ! 

It does away with the vicious cus- 
tom complained of ! 

On trial my plan is found more than 
satisfactory. 

It is simply delightful ! 

For impecunious printers my plan 
possesses an important and novel ad- 
vantage well worth pointing out: 
Printers who buy of me are never in 
debt for news ink. 

They find it ever so much more 
pleasant to have 500 pounds of ink in 
stock that has been paid for than to 
owe twice the amount for ink of 
poorer quality that has already been 
used. 

The quality of my ink is a good deal 


superior to that bought on credit at 
double the price. 
My inks are the best in the world ! 


THE VERY, VERY BEST. 


To insure an ink that will exactly 
suit, all that has to be done is to send 
a copy of the paper to be printed, tell 
the kind of press used, the tempera- 
ture of the pressroom, and send a 
check. 

The last specification is even more 
important than either of the others. 
In some cases I have waived the three 
specifications first set down, but the 
fourth one NEVER. 

My prices are : 





500-pound Barrel at 4c.. 

250-pouad Barrel at 44<c., 

100-pound Keg at 5c., 
50-pound Keg at 5\<c., 
25-pound Keg at 6c., 








ADDRESS 
WM. JOHNSTON, 
MANAGER PRINTERS’ INK PRESs, 
10 SPRUCE ST., NEW YORK. 





Delivered at any Railroad, Steamboat or Express Office in New York. 





PRINTERS’ INK, 


TWENTY-SIXTH ANNUAL VOLUME 


American 
Newspaper Directory 


—FOR— 


1894 


NOW IN PRESS. 
WILL BE ISSUED APRIL 30th. 


This work is the source of information on Statistics of News- 
papers in the United States and Canada. 

Advertisers, Advertising Agents, Editors, Politicians and the 
Departments ot the Government rely upon its statements as the recognized authority. 

It gives a brief description of each place in which newspapers 
are published, stating name of county, population of place, etc., etc. 

It gives the names of all Newspapers and other Periodicals. 

It gives the Politics, Religion, Class or Characteristics. 

It gives the Days of Issue. 

It gives the Editor’s name. 

It gives the Publisher’s name. 

It gives the Size of the Paper. 

It gives the Subscription price. 

It gives the Date of Establishment. 

It gives the Circulation. 

It gives the names of ail papers in each County. 

It contains a separate list of all papers rated in the body of 
the book with a circulation of over five thousand. 

It also contains many valuable tables and classifications. 


PRICE, FIVE DOLLARS. 


Geo. P. Rowell & Co., Publishers, 
10 Spruce St., New York. 














CIRCULATION RATINGS. 


As the most ieupestnat portion of the information supplied by a mercantile agen 
consists of a report of the financial strength of oe person about whom information is po f 
so is the circulation of ane dthe point upon which information 
will be of most value to the advertiser. The greatest possible care is taken to make the 
Drrectory reports correct. Every publisher is applied to systematically. All information is 
taken in a form which excludes any brt definite statements ; while every effort is made to 
protect honest publishers against such as would resort to disingenuous reports to gain ag 
unfair advantage, 
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What Printers’ Inx hath wrought. 
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‘* Right here let us say that PRINTERS’ INK has revolutionized mod- 
ern newspaper advertising on this continent and has been instrumental in 
enriching many a man who has heeded its valuable teachings. It is THE 
advertising authority of to-day. We gladly quote and credit its sug- 
gestions, and confidently hope that a wider circulation thereof in this 
locality will be of lasting benefit to each and every advertiser and news- 
paper in Jackson county.’’— Westport, Mo., Examiner, March 3, 1893. 


@#¢4e 


James E. Briccs, President. Gro. W. WEAVER, Sccretary. Ww. H. Brices, Treasurer. 
“The Best Reports and Digests for the Least Money.” 
THE LAWYERS’ CO-OPERATIVE PUBLISHING COMPANY, 
ROCHESTER, N. Y. 


rits Lk es hy: 


Dear Sirs:—1 inclose some samples of advertising I have lately put out for our Com- 
pany; which, in form or substance, may be of interest. I have been trying for some time 
adapt new methods of advertising to a case pe conservative business, as has also 
another Western book firm, with the result of startling some of the older firms by 
our success in a comparatively very shorttime. Two or three of the samples you can rec- 
ognize as palpable acestetions, in form or substance and from PRINTERS’ INK I have 
gotten my most valuable le phrase, * It recommends itself, ” which hasa liarly a 
application to our works. I find aay valuable hints in the “ Little hoolmaster,” th 

last five volumes of which are on my desk, yoo — are constantly referred to. 
Very truly, 


a »®. G3 rg yp? ae ~s~ 
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paeREEEEEEEEEEEEEEEE 
If you are interested in 


Advertising 


you ought to be a subscrib- 
er to PRINTERS’ INK: a 
journal for advertisers. 

Printers’ Ink is is- 
sued weekly, and is filled 
with contributions and 
helpful suggestions from 
the brightest-minds in the 
advertising business. 

Printers’ Ink costs 
only two dollars a year. A 
sample copy will be sent 
on receipt of five cents. 


Tofereterererererer 


PRINTERS’ INK is compar- 
able to the turkey roasting 
before the fire, carefully 
turned by the cook’s assist- 
ant, who asserted of it (as 
appears to be true of 


PRINTERS’ INK), 
** it’s goin’ round—doin’ good.”’ 


avefatefofatefareta 


ADDRESS 
PRINTERS’ INK, 
10 Spruce St., - New York. 
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PRINTERS’ INK, 


TWENTY-SIXTH ANNUAL VOLUME 


American 
Newspaper Directory 


—FOR— 


1894 


NOW IN PRESS. 
WILL BE ISSUED APRIL 30th. 








This work is the source of information on Statistics of News- 
papers in the United States and Canada. 

Advertisers, Advertising Agents, Editors, Politicians and the 
Departments ot the Government rely upon its statements as the recognized authority. 


It gives a brief description of each place in which newspapers 





are published, stating name of county, population of place, etc., etc. 

It gives the names of all Newspapers and other Periodicals. 

It gives the Politics, Religion, Class or Characteristics. 

It gives the Days of Issue. 

It gives the Editor’s name. 

It gives the Publisher’s name. 

It gives the Size of the Paper. 

It gives the Subscription price. 

It gives the Date of Establishment. 

It gives the Circulation. 

It gives the names of ail papers in each County. 

It contains a separate list of all papers rated in the body of 
the book with a circulation of over five thousand. 

It also contains many valuable tables and classifications. 


PRICE, FIVE DOLLARS. 


Geo. P. Rowell & Co., Publishers, 
10 Spruce St., New York. 





CIRCULATION RATINGS. 


As the most important portion of the information supplied by a mercantile agen 
consists of a report of the financial strength of the person about whom information is asked, 
so is the circudation of a newspaper generally considered the point upon which information 
will be of most value to the advertiser. The greatest possible care is taken to make the 
Drrectory reports correct. Every publisher is applied to systematically. All information is 
taken in a form which excludes any bvt definite statements ; while every effort is made to 
protect honest publishers against such as would resort to disingenuous reports to gain ap 
unfair advantage, : 
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What PRINTERS’ INK hath wrought. 
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‘* Right here let us say that PRINTERS’ INK has revolutionized mod- 
ern newspaper advertising on this continent and has been instrumental in 
enriching many a man who has heeded its valuable teachings. It is THE 
advertising authority of to-day. We gladly quote and credit its sug- 
gestions, and confidently hope that a wider circulation thereof in this 
locality will be of lasting benefit to each and every advertiser and news- 
paper in Jackson county.’’— Westport, Mo., Examiner. March 3, 1893. 
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James E. Bris, President. Gzo.W. WEAVER, Sccretary. WM. H. BricGs, Treasurer. 
“The Best Reports and Digests for the Least Money.” 
THE LAWYERS’ CO-OPERATIVE PUBLISHING COMPANY, 
ROCHESTER, N. Y. 


Fitz Lath s ‘ We sak. 


a, Sirs:—1 inclose some samples of atreeteing Ihave ao put out for our Com- 
which, in form or substance, wy ee terest. I have been trying for some time 
po hed new methods of advertisi pectlialy o conservative business, as has also 
another Western book firm, wi the eult of startling some of the older firms by 
% Sooar or three of the samples rem can rec- 
nee, and from PRINTERS’ INK I have 
val t recommends itself; ” whi ich hasa larly forcible 
application to our works. I find ‘mang valuable hints in the “ Little _—— 1 ~ apelin 
last five volumes of which are on my desk, ioe ond are constantly referred to. 
Very truly, 
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If you are interested in 


Advertising 


you ought to be a subscrib- 
er to PRINTERS’ INK: a 
journal for advertisers. 
Printers’ Ink is is- 
sued weekly, and is filled 
with contributions and 
helpful suggestions from 
the brightest-minds in the 
advertising business. 
Printers’ Ink costs 
only two dollars a year. A 
sample copy will be sent 
on receipt of five cents. 


Tefeierererererere! 


PRINTERS’ INK is compar- 
able to the turkey roasting 
before the fire, carefully 
turned by the cook’s assist- 
ant, who asserted of it (as 
appears to be true of 


PRINTERS’ INK), 
** it’s goin’ round—doin’ good.’’ 


diefotatefetstetars 


ADDRESS 
PRINTERS’ INK, 
10 Spruce St., - New York. 
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492 PRINTERS’ INK. 
Worth $1,000 a Year. 


The following testimonial to the value of PRintT- 
ERS INK was written by the late E. C. Allen, of 
Augusta, Me., who expended many hundred thousand 
dollars in paying for newspaper advertising, and 
accumulated a great fortune from the results of his 
outlay. At the time of writing this testimonial Mr. 
Allen was himself a successful publisher and in 
receipt of a large income from advertisements in- 
serted in his own publications. 

So thoroughly did Mr. Allen believe in the 
capacity of PrinTERs’ INK to benefit advertisers that 
he, at his own expense, paid for complimentary sub- 
scriptions in the names of four thousand of his own 
advertising patrons for the last two years of his life, 





presenting it as a sort of premium or recognition of 
patronage, in the belief that its perusal would result 
in inducing more advertising and more intelligent 
advertising. 





SUCCESS AND FAILURE AMONG ADVERTISERS. 


Recent statistics, according to Bradstreet’s Commercial Directory, show that 
in all lines of industrial life more than four-fifths, or ovcr eighty-two per cent., 
of all who failed in business in the United States were brought to that condition 
primarily because of lack of equipment, either natural or acquired, mental or 
financial, or through lack of special education in thcir respective lines of trade.- 

It is clear and plainly evident that poor and superficial preparation for busi- 
ness life is the one great weakness of our present industrial training—the broad- 
est of all avenues leading to failure. It is thislack of proper equipment which 
causes certain advertisers to fail, while others gradually work their way to emi- 
nent success and great wealth. The great study with the advertiscr, therefore, 
should be how to start right, how to go on right, how to constantly keep fully 


ai 3, 
equipped. se 


Advertising is a science. What would be thought of a young man or youth 
who developed a genius for mathematics, who said: “‘ I will not study arithmetic, 
or algebra, or geometry. I will not give time to the teaching of the professors and 
masters of that great science, but I will work all out for myself, arriving at better 
methods through the power of my own intellect and genius.’”’ However great his 
natural ability, he could not progress farina lifetime. But if he availed himself 
of the knowledge left toall as a heritage—treasure accumulated by thousands of 
great minds in the years and ages past, then might he become great in the pro- 
found science, and possibly renowned through some advance or improvement or 
simnvlyfying of method. 

The same holds true in the science of advertising; the man who becomes 
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great in it must possess genius of a certain description; and he must ever be a 
student—first to secure the wisdom of the past and present. Second, to keep in 
the van, to be a leader in the rapid march of progress. 

As the ordinary youth readily learns enough of mathematics to very well 
serve the purposes of ordinary business life, so may the ordinary advertiser suc- 
ceed moderately well with the same half-careless study and the same lack of 
genius. 

Hard, patient work accomplishes much. In one sense industry and research 
are the parents of genius. Thus, advertisers without much genius, who study 
the science moderately, succeed fairly, while those who have natural genius in a 
high degree, but who will not work to learn from others, almost invariably fail. 
But great success is the result of the happy union of natural genius and careful, 
patient study and investigation. 


* 
Printers’ INK, published weekly, at $2 a year, by George P. Rowell & Co., New 

York. 

This little magazine is an educator; it teaches the science of advertising. 
From an editorial standpoint it is able. Its contributors are, in the main, the 
most successful advertisers and advertising experts. Its advertisers are very 
largely the ablest advertising agencies and the liveliest and most valuable adver- 
tising mediums. Its proprietor is that progressive, thoughtful student and teacher 
of the science of advertising, Mr. George P. Rowell, who for twenty-five years 
conducted the well-known advertising agency bearing his name. The reader is 
constantly brought in contact with many of the brightest and ablest minds who 
are interested in advertising. Such interchange of thought means constant 
progress. 

It is an exchange for the promotion of the science of advertising through 
bringing together, in free discussion, the ablest minds. As a publication calcu- 
lated to successfully educate and develop the advertiser, it stands entirely une- 
qualed and unrivaled, in this or any other country. Issued weekly, its teaching 
and influence are continuous on the reader ; thus are men guided and developed 
almost without realizing it. This continuous education means continuous progress 
for the great field of advertisers. Do not understand me as saying that all wis- 
dom in the art is to be found in this magazine; but I do say that more is to be 
found there than in any other single channel in the world. The chart is a little 
thing, but on it much of the safety of the mariner depends. Printers’ InK is the 
chart or guide to whom many advertisers already owe much of their safety and 
success. 


* & 

For twenty years I have constantly advertised. Successful at the start, 
through the value of an original, popular idea, I was weak enough to fancy that I 
knew something about advertising. The loss of over one hundred thousand dol- 
lars in 1872 made a profound impression on me, to the effect that I knew nothing 
about it. I went to work to try to learn the art, and, by constant endeavor and 
study, I have been able to old a place in the ranks of success. 

Could I have had at that time such a magazine, such an exchange of thought, 
such a teacher and educator as PRINTERS’ INK, I think I should have saved over 
one hundred thousand dollars in 1872. I also believe I should have made more 
money, and with less worry and care as the years rolled by. 

The reader doubtless infers that I would pay a very high price for PRINTERS’ 
INK if necessary. I would pay one thousand dollars a year for it if it could not be 
secured for less, simply because I believe it to be worth more than that sum to me 
in my business. see 


The successful lawyer studies the Law Reporter, the successful physician and 
surgeon the Medical and Surgical Review, and the successful advertiser PRINTERS’ 


INK. 
* 

Mistake not, reader. This article is not intended to flatter and does not flatter. 
Flattery imitates as nearly as possible the form of honest, deserved merit, and the 
one is only too frequently taken for the other. Happy are those whose keen per- 
ceptions enable them to clearly distinguish the true and substantial from the 
false and hollow. E. C. ALLER. 
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9S” THE BEST DAILY @@ 


BETWEEN THE MISSOURI RIVER AND SAN FRANCISCO. 


THE SUN is the only afternoon paper in all this territory pub- 
lishing a Sunday morning edition, giving its subscribers a 
thoroughly metropolitan newspaper every day in the year, and at 
a subscription price of 35 centsa month. THE SUN owns the exclu- 
sive franchise of the United Press for Denver, and its mechanical 
equipment is thoroughly Up to date, including type-setting machines 
and we presses built to print a handsome newspaper at a 
speed requi in an 1894 newspaper office. 
The recent reduction in subscription price from 50 to 35 cents 
a month, including the big Sunday issue, has resulted in a most 
gratiying increase in clientage, yet the advertising rates have not 
n increased. No newspaper in the West yields to advertisers as 
rich returns, price considered. 
Local advertisers know the best paper and use it. The great 
popularity of THE Sun is evidenced each day by the publication of 
a page and a half of “* Want Ads,” about double the number printed 


by any other paper. 
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BETWEEN THE MISSOURI RIVER AND SAN FRANCISCO. 
Circulation, week ending March 31st, 26,673. 


THE COLORADO WEEKLY SUN has reached an altitude of 25,804 
and still climbing. No other newspaper in the Kocky Mountain 
Region claims one-sixth the circulation of THe WEEKLY SUN, and 
it is a well-known fact that its bona fide paid circulation is four 
times greater than the combined total issues of the other three 
Denver papers. Post-office receipts furnished by THE SUN only. 


WEEKLY® 





For Special Rates on Educational Ads, address 


THOS. D. TAYLOR, 


MANAGER EASTERN OFFICE, 
TRIBUNE BUILDING, NEW YORK CITY. 


Titiiiiiii littl iii iit iiifi fii lillllliiillililllilliliil lll 


| 








PRINTERS’ INK, 


Weekly Witness. 


UNDENOMINATIONAL IN RELIGION. 
INDEPENDENT IN POLITICS. 
an EXPONENT of APPLIED CHRISTIANITY @& 
16 PAGES—4 COLUMNS. 
PUBLISHED BY 
JOHN DOUGALL & CO., 
31 PARK ROW, NEW YORK. 


= 65,000 “es 


Advertising Rate, 60c. per Agate line, 
subject to discounts; making cost of each insertion, 
4insertions or 100 lines, 57 cents net. 

ee oe 250 oe 50 ee sé 

se ae 500 oe 45 se oe 

se oe 1000 ee 40 sé se 
Nothing less than three lines taken. 


IN YEAKLY CONTRACTS 


ALL ADS. PLACED NEXT READING. 


Reading Notices (aecbien) oF r~4 a line. 
= = revier . ii 


Special locations for Ads, guaranteed entirely 
surrounded by reading matter 25 per cent. extra. 

The forms close on MONDAY noon of each week. 

Length of column, 15 incbes. Width, 2% inches, 


Address all orders for advertising to 


H. P. HUBBARD, Manager Adv. Dept., 
New York. 








SPECIAL REDUCED RATES TO SCHOOLS AND COLLEGES, 40 cents net 
per line per time. CASH WITH THE ORDER. 


OR for 50 cents per line per time, CASH WITH THE ORDER, we will insert the ad- 
vertisement in THE WITNESS, and also in our other weekly, SABBATH READING, which 
has a paid-in-advance subscription list of over 30,000, 
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Advertising 
oo. Educational 
Institutions 


(Schools, Colleges, Seminaries, Etc.) 





Though made a special feature by many excellent newspapers, it has never received 
the careful attention that its importance entitles it to. It seems to be the idea that a school 
is a school, that one is about as good as another, that all shall be treated alike in the adver- 
tising columns, and that none therefore shall have cause for complaint. 

Our experience of thirty years, during which we have continuously placed the adver- 
tising for the oldest institution of Jearning in the country, and that of many others of the 
highest and best, has given us a knowledge of what such advertisers ought to have, and 
made us familiar with the singular fact that few of them ever get it. 

Every newspaper that makes a special department for such business claims superiority 
for itself. Every special list compiled with worthy objects follows suit, but the nice dis- 
crimination that makes a distinction between the interests of individual patrons is not 
thought of. Why is aschool simply a school? Why should its characteristics not be con- 
sidered? Each may have undoubted advantages peculiarly its own. The principal, 
unskilled in advertising, is likely to forget to bring out the really strong points in his 
modest announcement. His advertisement appears among a mass of others, some with 
loud and effusive expressions, and his little ‘‘me too” stands small chance of friendly 
notice. Such advertising may pay. If it does it is an accident. 

Those who desire something out of the ordinary, who wish to place an appropriation, 
large or small, where it will do the most good, are invited to correspond with us. 





The Geo. P. Rowell Advertising Co., 


NEWSPAPER AND MAGAZINE ADVERTISING, 
10 SPRUCE ST., NEW YORK, 





